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We Are Muckleshoot
Our name and our Tribe represents our ancestors, the 
Duwamish and Upper Puyallup peoples who moved from 
Puget Sound – including what is now the Seattle waterfront – 
to our reservation on the Muckleshoot prairie.

For more than 164 years, we have fought to preserve and 
uphold our treaty rights, our sovereignty, and our heritage. 

Today, the spirits of our ancestors live on in our traditions, our 
arts, and our community. They define where we came from, 
who we are, and where we are going. 

Our identity, our legacy, and our treaty rights are unique  
to our name and Tribe, and ours alone.

bəqəlšuł

We are Muckleshoot
Descendants of the Duwamish people

bəqəlšuł

WeAreMuckleshoot.org

LEARN ABOUT THE FIRST  
PEOPLE OF SEATTLE

Muckleshoot Jingle Dress dancer Madrienne White at 
the 2021 Muckleshoot Powwow. Photo by Joshua Trujillo. 

creo




SEATTLE MARINERS YEARBOOK 1SEATTLE MARINERS YEARBOOK 1

We hope you enjoy the 2022 Seattle Mariners Yearbook. It’s � lled with photos and features and 
information about the team and T-Mobile Park that we hope you � nd of interest.

Last season was a fun one. This Mariners group � nished the campaign with a 90-72 record, the 
most wins in a single season since the 2003 squad went 93-69 (.574). We saw breakout seasons from 
J.P. Crawford and Ty France, as well as a career-year from Mitch Haniger who led the club with 39 home 
runs. The bullpen was among the best in the Majors, and there is so much to be excited about as we 
head into 2022.

Entering spring training, the Mariners had added four players from outside of the organization to the 
club’s 40-man roster during the o� season. The rest of the 40-man was with the Mariners organization 
in 2021. Each of the four new additions has been named an All-Star at some point during their Major 
League career: reigning 2021 AL Cy Young winner & 2017 All-Star Robbie Ray, 2021 All-Star Adam Frazier, 
2021 All-Star Jesse Winker and 2018 All-Star Eugenio Suárez.

Many of the highly touted prospects in the Mariners farm system are beginning to break into the Big 
Leagues. In 2021, we saw the MLB debuts of top talent like Logan Gilbert and Jarred Kelenic. This year, 
we expect more of the same, as top prospects like Julio Rodríguez, Matt Brash and others project to see 
their � rst Major League action. Despite the graduation of numerous top prospects, the Mariners farm 
system enters the year ranked No. 1 in MLB for the � rst time in franchise history by Baseball America.

With fans returning to T-Mobile Park this season, there are some great new fan-friendly features 
that make the best ballpark in baseball even better. The Mariners have implemented a value menu full 
of your favorite ballpark fare like hot dogs, popcorn and soda. We are also excited to add local favorites 
such as Marination and Just Poké to the food selection at the ballpark. It’s no surprise that T-Mobile 
Park has been rated as having the best food in baseball once again.

We hope to see you this summer at T-Mobile Park. There is so much to cheer about, both on the � eld 
and around the ballpark. We can’t wait to spend an unforgettable summer with you.

The Seattle Mariners 
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EUGENIO SUÁREZ
in the New Era
Cooperstown Collection

 @marinersteamstore      @MarinersStore      @SEAauthentics         

DOWNTOWN SEATTLE
(4TH AND STEWART)

(206) 346-4327

T-MOBILE PARK
(206) 346-4287 
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ABRAHAM TORO
in a Starter Jacket 

Clockwise from top le� :
LOGAN GILBERT in a Reyn Spooner Polo, JARRED KELENIC in a Antigua 1⁄2 Zip Jacket, 
JESSE WINKER in a Nike Cooperstown Windshirt, J.P. CRAWFORD in a New Era Ice Dye T-Shirt 

OWN A PIECE OF MARINERS HISTORY!
We are the o�  cial source for Mariners game-used and 
autographed memorabilia! Baseballs, bats, jerseys, line-up 
cards and other game-used or game-issued items make 
the perfect gi�  for any fan or as an addition to your own 
memorabilia collection. Select items available in store 
and at MARINERS.COM/AUCTIONS.

PURCHASE GAME TICKETS 
at Team Store locations, and get a 
10% discount on merchandise. 
(Some restrictions apply, see store for details.)
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“This team is built to win. They’re young and they’re 
hungry, so it’s going to be a really fun year.”

Such was the observation by le� y starting pitcher 
Robbie Ray a� er just one week in the Mariners spring 
training camp with his new teammates. Last November, 
General Manager Jerry Dipoto bolstered Seattle’s strong 
pitching sta�  by signing the free agent 2021 American 
League Cy Young Award winner with Toronto to a � ve-year 
contract. The takeaway by the Mariners, their fans and the 
baseball world looking ahead to 2022 was clear: Seattle is 
clearly advancing its plan and taking the � nal steps needed 
to return to the postseason.

“Adding our league’s reigning Cy Young Award winner is 
exciting,” said Dipoto. “He’s a high character person, as well 
as one of the preeminent strikeout pitchers in the game. 
Robbie brings real presence to the front of our rotation.” 

THE 2022 MARINERS ARE POISED TO FULFILL “THE PLAN” 

AND JOIN THE GAME’S ELITE TEAMS ON A DEEP OCTOBER RUN.

BY KIERAN O’DWYER

THIS CLOSE
Last year, when the Mariners put the � nishing touches on their 

� rst season since 2003 with at least 90 wins, they did so with a 
young team playing a thrilling brand of baseball that energized 
the organization and kept Seattle fans on the edge of their seats, 
always hungry for more. 

And even though the team fell just short of reaching the post-
season, Dipoto and Manager Scott Servais – while understandably 
disappointed – were pleased about the continuing upward trajec-
tory of the ballclub since reimagining its path forward a few years 
earlier. Indeed, the plan was on track. 

“We think we’re good and we think we’re closer than we’ve ever 
been,” said Dipoto, a� er the 2021 season and just prior to signing 
Ray. “This was always our plan – 2019, 2020, to provide our players 
with extended auditions, give them opportunities to gain experi-
ence. We thought we would start to turn the corner right about 

12 SEATTLE MARINERS YEARBOOK12 SEATTLE MARINERS YEARBOOK
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now, and I think we did that. We achieved that goal, and 
now it’s incumbent on us to go add where we can add and 
improve where we can improve.”

Add and improve they did. Of course, landing the Cy 
Young ace was just the start. Dipoto also signed 2021 
All-Star second baseman Adam Frazier, and then traded 
for power hitting third baseman Eugenio Suárez and 2021 
All-Star out� elder Jesse Winker, among other additions.

“We feel like these guys make our lineup longer, a lot 
more ominous,” Dipoto said. “We feel like it gives us the 
lineup depth that playo�  teams have. This was a goal of 
ours heading into the o� season.

“We e� ectively added Frazier, Winker and Eugenio 
Suarez to what we thought was a � ourishing group of 
players to begin with,” he added, alluding to the mix of 
established stars such as Mitch Haniger, J.P. Crawford and 
Ty France, along with electrifying waves of young players 
and top prospects emerging from the game’s top minor 
league system over the past couple of seasons. 

STAYING TRUE
The potential immediate impact of the acquisitions 

in helping the team reach the next level in 2022 was 
not lost on Servais. Nor was his acknowledgement of 
the journey that his returning players and coaching 
sta�  have undertaken the past few years.

“I think it’s important that we understand 
where we came from,” said Servais, now in his 
seventh season as the Mariners manager. “For me, 
you kind of step back and a lot of these guys in this 
clubhouse were here in 2019 and 2020. And then, 
going through what we did last year with a little bit of 
a rocky start and then building o�  that. We’re in 
a really good spot. I think we’re in a position to 
take the next step.”

Certainly, with increased success comes 
increased expectations. However, Servais 
is determined to make sure that the 
noise from the outside does not in� u-
ence or change the team’s focus on 
what they need to do to achieve suc-
cess in 2022 and beyond.

“Expectations in the clubhouse 
and organizationally have not 
changed at all,” he said. “The expec-
tation here, and I’ve been very clear 
about it all last year and the year 
before, is to focus on getting better. I 
do know if you chase a result, it will not 
end well.”

To Servais’s point, that focus – that 
plan – is most evident on the � eld, whether 
talking about the o� ense, the starting pitch-
ing, the bullpen or the defense. 

Importantly, the drive to get better also emanates 
throughout the organization, from the baseball operations 
sta�  led by Dipoto to the minor league system under the 
direction of Andy McKay, to the front o�  ce and ownership.

EXCITING FINAL STEP
“We said all o� season we need to continue to look at 

ways to get better o� ensively and more consistency would 
be huge for us,” said Servais. “But it starts at the top. It’s 
ownership and their willingness to step up. We’ve put 
ourselves in a good position based on what we’ve done the 
last couple of years. Certainly, last year helps a lot. I’m just 
so excited.”

So, too, is one of the veteran stars of the team who, 
along with Haniger and Crawford, has been leading the way 
the past few seasons to help the Mariners reach this point.

“With the excitement surrounding our team, and the guys 
we have here, the momentum o�  of last year, how can you 

not be hungry and ready to go,” said le� y starter Marco 
Gonzales, who joined Seattle in 2017.

Crawford, who was acquired the fol-
lowing year and just signed a � ve-year 
contract extension on Opening Day, 
echoed that sentiment and added that 
this hunger is not limited to 2022.

“Seattle is a special place for me, 
and I can’t wait to be part of the team 
that brings a championship here. 
This place is going to be nuts when 

we do it. I’ve said before that I’m 
here to win, and we’re going 

to win for a long time. 
Let’s ride.”

Kieran O’Dwyer is a 
freelance sports-

writer who has 
covered the 

Mariners 
since 2000.
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Great nations are built Great nations are built 
by great peopleby great people

For 125 years, the highly skilled men and women of the International Union of 
Operating Engineers have built and maintained our most iconic structures and 
public works projects.
One hundred local training centers prepare workers, including veterans and 
young people, for rewarding careers in the skilled trades.
The Operating Engineers train and represent over 400,000 construction and 
maintenance professionals across North America.  Join us today!

SKILLED.  SAFE.  PROFESSIONAL.

Operating Engineers
i n t e r n at i o n a l     u n i o n  o f

Supporting our veteranswww.iuoe.org

creo




Great nations are built Great nations are built 
by great peopleby great people

For 125 years, the highly skilled men and women of the International Union of 
Operating Engineers have built and maintained our most iconic structures and 
public works projects.
One hundred local training centers prepare workers, including veterans and 
young people, for rewarding careers in the skilled trades.
The Operating Engineers train and represent over 400,000 construction and 
maintenance professionals across North America.  Join us today!

SKILLED.  SAFE.  PROFESSIONAL.

Operating Engineers
i n t e r n at i o n a l     u n i o n  o f

Supporting our veteranswww.iuoe.org

creo




™ & © DC. ™ & © WARNER BROS. ENTERTAINMENT INC. (22)

STEP INTO THE KNIGHT

© DC. ™ & © WARNER BROS. ENTERTAINMENT INC. (22)

VIDEO GAME RELEASING
IN 2022



C O A C H I N G  S TA F F

 SEATTLE MARINERS YEARBOOK 17 SEATTLE MARINERS YEARBOOK 17

14  MANNY ACTA
THIRD BASE COACH, FORMER INFIELDER
BORN Jan. 11, 1969 in San Pedro de Macoris, DR
BATTED Right THREW Right
Manny is in his seventh season as Mariners 
coach, his � � h (2016-17, 2020-current) as the 
Mariners third base coach. He worked as bench 

coach in 2018 and 2019. He’s in his 18th season as a Major League coach 
or manager. Manny has also worked as an analyst for ESPN and ESPN 
Deportes, and is currently the VP-GM of Estrellas in the Dominican Winter 
League. Manny managed the Cleveland Guardians from 2010-2012, 
following his Major League managerial debut with Washington (2007-
2009). A former in� elder, he’s responsible for Seattle’s in� eld positioning 
in addition to his duties as third base coach.

57  TONY ARNERICH
HITTING COACH, FORMER CATCHER
BORN Dec. 14, 1979 in San Francisco, CA
BATTED Right THREW Right
Tony is in his � rst season as the club’s hitting 
coach, and his � rst season with the big 
league club. Tony has worked in the Mariners 

organization since the 2017 season, spending 2017-19 as the Assistant 
Hitting Coordinator and Catching Coordinator and spending 2020 and 
2021 as the Minor League Field and Catching Coordinator. 

79  TRENT BLANK
BULLPEN COACH & DIRECTOR OF 
PITCHING STRATEGY, FORMER PITCHER 
BORN Aug. 31, 1989 in St. Louis, MO
BATTED Right THREW Right
Trent is in his second season as the club’s Bullpen 
Coach and Director of Pitching Strategy, and his 

third with the big league club a� er spending the 2020 season as the 
club’s Acting Bullpen Coach. He’s in his fourth season in the Mariners 
organization; he joined the club in 2019 as the coordinator of pitching 
strategy and was tabbed to serve in that role again in 2020 before joining 
the big league sta� . Prior to joining the Mariners, coached at Dallas 
Baptist University and was a baseball performance specialist with TMI 
Sports Medicine. Trent was a combined 6-1, 2.44 in 3 minor league 
seasons in the Rockies organization.

88  JARRET DEHART
HITTING COACH, FORMER OUTFIELDER
BORN Oct. 2, 1994 in Medford, NJ
BATTED Le�  THREW Right
In his third year on the Major League sta� , his � rst 
year as Hitting Coach a� er spending the 2020 
and 2021 seasons as Assistant Hitting Coach, but 

his fourth year in Mariners organization overall. Jarret was club’s Hitting 
Strategist in 2019, working with hitters, hitting coaches and analysts at 
all levels of Mariners organization (Major and minor) to optimize hitting 
development and performance. He was the Arizona League Mariners hitting 
coach in 2018 a� er beginning his coaching career in fall of 2017 as a student 
assistant at Tulane. In addition to his work with the Green Wave in 2017-18, 
he also worked at a private facility from 2017-18 as a hitting instructor.

13  PERRY HILL
INFIELD COACH, FORMER INFIELDER 
BORN March 19, 1952 in Salinas, KS
BATTED Right THREW Right
Perry is in his fourth season with the Mariners, 
his � rst as in� eld coach. Spent the previous three 
seasons as the team’s � rst base coach. 2022 will 

be his 27th year as a big league coach and his 36th year in pro ball, overall. 
Hill has led three di� erent teams to league-best � elding percentage marks. 
He has worked with Gold Glove® winners at all four (1B, 2B, SS, 3B) in� eld 
positions, as well as pitcher, and has had players win Gold Gloves in three 
di� erent decades. J.P. Crawford & Evan White were Gold Glove winners in 
2020. Immediately prior to joining Seattle, spent six years with Miami as 
First Base & In� eld Coach. In 2016, Miami went 28 consecutive games 
without an error, an MLB record. 

9  SCOTT SERVAIS
MANAGER, FORMER CATCHER
BORN June 4, 1967 in LaCrosse, WI BATTED Right THREW Right
Scott is in his seventh season as the Mariners Manager, a� er being named the 20th Manager in Mariners history on Oct. 23, 2015. 
In 2021, Scott led the Mariners to their � rst 90-win season since 2003, � nishing 2nd in BBWAA AL Manager of the Year voting. 
Scott’s 438 wins as Manager rank 2nd in franchise history behind Lou Pinella’s 840 wins. Scott enjoyed a 10-year Major League 
career, spending time with Houston (1992-1995, 2001), Chicago-NL (1995-1998), San Francisco (1999) and Colorado (2000). 

Began his coaching career in 2003 when he spent two seasons as the Roving Catching Instructor for the Chicago Cubs. Was hired as a Pro Scout for the 
Colorado Rockies in 2005. Following his time with the Rockies, was the Senior Director of Player Development for the Texas Rangers from 2006-11. His last 
stop before becoming Manager of the Mariners was in Los Angeles-AL where he was the Assistant General Manager of Scouting and Player Development 
from 2012-15.
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49  ANDY MCKAY
MAJOR LEAGUE COACH, SENIOR DIRECTOR 
OF BASEBALL DEVELOPMENT  
BORN Dec. 3, 1970 in Dearborn, MI
BATTED Le�  THREW Le� 
In his � rst season as a Major League coach, and 
seventh season in the Mariners organization 

overseeing the Mariners farm system (2016-c). Andy is also responsible 
for overseeing all aspects of the Mariners minor league system, including 
roster management and skills development. Prior to joining the Mariners 
in 2016, was the Peak Performance Coordinator for the Colorado Rockies 
system from 2012 until he joined the Mariners. Prior to joining the 
Rockies, was the Head Baseball Coach at Sacramento City College for 14 
seasons (1999-2012).

45  KRISTOPHER NEGRÓN
FIRST BASE COACH, 
FORMER INFIELDER/OUTFIELDER 
BORN February 2, 1986 in Willingboro, NJ
BATTED Right THREW Right
Negrón is in his � rst season as the Mariners First 
Base Coach, and his third season in the Mariners 

Organization. Spent 2020 as Assistant to Director of Player Development, 
and 2021 as the Manager of the Triple-A Tacoma Rainiers. Negrón 
appeared in parts of 6 Major League seasons with Cincinnati (2012, 2014-
15), Arizona (2017-18), Seattle (2018-19) and Los Angeles-NL (2019). 
He is the only member of the Major League sta�  to appear in a game 
for the Mariners.

39  CARSON VITALE
MAJOR LEAGUE FIELD COORDINATOR, 
FORMER CATCHER 
BORN Aug. 25, 1988 in Victoria, British 
Columbia, CA
BATTED Right THREW Right
Carson is in his third season as the Mariners 

Major League Field Coordinator, his third season on the Major League 
sta�  overall, but his � � h season in the Mariners organization. He spent 
the 2018-19 seasons as the club’s minor league � eld coordinator. Prior 
to joining the Seattle organization, was International Field Coordinator 
for the Los Angeles Dodgers in 2016 and 2017. Carson spent four years in 
the Angels minor league system was Dominican Summer League Angels 
manager for two seasons (2014-15), and was hitting coach for Orem 
in 2013 and began his pro coaching career as hitting coach with AZL 
Angels in 2012. 

32  PETE WOODWORTH
PITCHING COACH, FORMER PITCHER 
BORN July 29, 1988 in St. Petersburg, FL
BATTED Right THREW Right
Woodworth is in his third season as the Mariners 
Pitching Coach, and his third year as a big league 
coach, but his seventh season in the Mariners 

organization overall. Was the Arkansas Travelers (AA) pitching coach in 
2019, and was voted Mike Coolbaugh Texas League Coach of the Year. 
Arkansas led TL in ERA, shutouts and CG, while allowing fewest walks and 
home runs. Five Travs made their MLB debuts in 2019, four were named 
TL postseason All-Stars and one was voted TL Pitcher of the Year. Spent 
2017-18 as pitching coach for High-A Modesto a� er joining the Mariners 
organization as pitching coach at Low-A Clinton in 2016.

66  FLEMING BÁEZ
BULLPEN CATCHER, FORMER CATCHER 
Fleming is in his seventh season as the Mariners 
Major League bullpen catcher. He played in the 
minors, and independent leagues, from 1999-
2009, concluding his career with two seasons 
(2008-2009) in the Mariners organization where 

he made stops at Everett, Clinton, High Desert, West Tenn and Tacoma. 
Spent the bulk of his time catching, but also appeared in the out� eld and at 
� rst and third base. He had one pitching appearance, with Pulaski in 2002.

89  NASUSEL CABRERA
BATTING PRACTICE PITCHER, 
FORMER PITCHER 
Nasusel is in his eight season as the Mariners 
batting practice pitcher a� er joining the club at 
mid-season in 2015. He served as interim bullpen 
coach in the second half of 2017. Cabrera was 

previously the Mariners Latin America pitching coordinator. He spent 2014 
as pitching coach in Everett, a� er spending 2009-2013 as pitching coach 
in Pulaski. Nasusel was pitching coach of Seattle’s Dominican club in 
2007. Prior to joining Mariners organization spent 18 seasons as a pitching 
coach in the Dominican. He pitched in the Oakland organization from 
1986-88 prior to beginning his coaching career.
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If you’re looking to fly into the fastest and 
easiest airport in Southern California, you’re in 
luck. Navigating in and out of Ontario 
International Airport is a breeze with quick 
freeway access to the surrounding area. So, 
leave the stress of other LA airports behind 
because faster is always better when it comes 
to your airport. 

Start your trip off right – book your journey 
through ONT today.

@flyONTSoCalSoEasy.com

Looking to score 
     a home run?

 Plan your
So Cal travel 
through ONT.

creo
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CARTS

STRENGTH. SAFETY. PERFORMANCE.

gorillamade.com

LADDERS HOSE REELS WHEELBARROWS

BUILT SMART. ALWAYS TOUGH.™
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How can technology  
make transformation 
more human?
Athletes use data and analytics to  
beat the competition. So do we.  
Realize your business transformation 
with Consulting at EY.

ey.com/consulting
#BetterQuestions
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Manage it all 
from wherever you are.
Boundary-breaking 11th Gen Intel® Core™ processors 
power the latest laptops for your business. 

Create content 
with ease to boost 
engagement.

Launch applications 
fast and increase your 
workflow.

Enable reliable 
connections when 
sharing Wi-Fi.

Results may vary. Intel technologies may require enabled hardware, software or service activation. Learn more at www.intel.com/PerformanceIndex © Intel Corporation. Intel Corporation, Intel and the Intel logo, and other Intel marks are 
trademarks of Intel Corporation or its subsidiaries.

Visit your local Staples store for a full 
assortment of laptops powered by the 11th-Gen 
Intel® Core™ processors.

 Intel® Core™ Processors

HP Laptop
15-EG0165ST
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OUROUR
ELECTRICIANSELECTRICIANS  

HIT IT HIT IT OUTOUT  
OF OF THETHE    PARKPARK

ra/opeiu8/afl-cio
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For taste as nature intended. 
For better living.

Discover the kitchen suite designed to enhance 
nature’s flavors and inspire culinary creativity.

Seattle • Southcenter • Bellevue • Lynnwood • Tacoma • Silverdale Albertlee.biz

Scan to learn more about 
the Electrolux kitchen suite 
of earth-minded appliances
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#1 in Telehealth Satisfaction with Direct-
to-Consumer Providers, 2 out of 3 years.
For J.D. Power 2021 award information, visit jdpower.com/awards

© Teladoc Health, Inc. All rights reserved.

Teladoc Health, Inc.indd   1Teladoc Health, Inc.indd   1 2/14/22   10:02 AM2/14/22   10:02 AM
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Made from recycled materials for less harm and more earthy goodness, the 
eco-friendly Aspire Vero is our commitment to more sustainable operations. 
Thoughtfully designed to adapt to the planet’s needs, we use 30% PCR 
plastic in the chassis saving around 21% in CO2 emissions. Further your 
eco goals with easy disassembling, perfect for quick repairs, upgrades, and 
recycling to make your green mark.

MAKE YOUR GREEN MARK

1. Specifications may vary depending on the model and region. All models subject to availability.

© 2022 Acer America Corporation. All rights reserved. Acer and the Acer logo are registered trademarks of Acer Inc. Other trademarks, registered trademarks, and/or service marks, 
indicated or otherwise, are the property of their respective owners.Intel, the Intel logo, the Intel Inside logo and Intel Core are trademarks of Intel Corporation or its subsidiaries.

Aspire Vero

• 11th Gen Intel® Core™ i7 Processor1

• Eco Design Featuring PCR Plastic1

• 100% Recycled Plastic Packaging, 100% Recyclable Box

• Easy to Upgrade, Repair and Recycle
Available at 

#GreenPC
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NOW STREAMING ON NETFLIX
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At Central Washington University, “welcome” is more than a greeting; it’s realizing 
you’ve found a place where you belong and can express yourself. Become part of a 
community where you’re encouraged to be yourself and explore diverse ways of thinking. 
Learn from the best and become the best version of you.

CWU is proud to be the only university in Washington to receive the Higher Education 
Excellence in Diversity (HEED) Award seven of the last eight years.

At Central, you’re always welcome.

CWU Excellence

135+ Majors to
choose from 42%K-12 Leader for K-12 

Music Education
of students  
are people 
of color

CWU is an EEO/AA/Title IX Institution.  
For accommodation email: DS@cwu.edu. cwu.edu/admissions

Apply Now!
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WITH THESE FAVORITE 
HORMEL FOODS PRODUCTS

H�e's a Dinn� Time
H�e Run!
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Available at www.lenovo.com and bestbuy.com/lenovo

Powered by up to 
AMD Ryzen™ 7 5700U 
Mobile Processors

Unique Style. 
Ultra Fast.  
Lenovo™ Yoga 6 2-in-1 Laptop
With a powerfully responsive AMD Ryzen™ 5000 
Series Mobile Processor and a premium textile cover, 
the ultra-portable Lenovo Yoga 6 is in a league of its own.
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Offices in Tacoma & Seattle
Connelly-Law.com | 253.593.5100

Offices in Tacoma & Seattle
www.Connelly-Law.com

253.593.5100

“Deep in the human heart;
The fire of justice burns.”

                                     -WILLIAM WALLACE



Problem Gambling? Call 1.800.GAMBLER

2021

R E S O R T  HO T E L

2021

S U N S T O N E S PA

2021

T H E  S T E A K H O U S E

RANCHO MIRAGE CATHEDRAL CITYPALM SPRINGS

how palm springs plays.

888 .999.1995 | AguaCalienteCasinos .com 
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How strong is your 
   COVID-19 Immune Response?

cPass™ is the first FDA EUA test that determines the relative LEVEL of 
your virus blocking antibodies against COVID-19.

The adaptive immune response is a reflection of the body’s ability to block COVID-19 
from infection.  This information helps us make better decisions against COVID.

cPass™ testing partners are ready, find a lab near you!

860 Centennial Ave., Piscataway, NJ 08854, USA | Toll-Free: 877.436.7274 
Tel: 732.885.9188 | Fax: 1-732-210-0262 | Email: CovidKits@genscript.com

The cPass™ Test has not been FDA cleared or approved. It has been authorized by the FDA under emergency use authorization for use by authorized laboratories. The test has been authorized for detecting the presence of 
neutralizing antibodies to SARS-CoV-2, not for any other viruses or pathogens, and is only authorized for the duration of the declaration that circumstances exist justifying the authorization of emergency use of in-vitro diagnostic tests 
for detection and/or diagnosis of COVID-19 under Section 564(b)(1) of the Federal Food, Drug and Cosmetic Act, 21 U.S.C. § 360bbb-3(b)(1), unless the declaration is terminated or authorization is revoked sooner

www.genscript.com/covid-19-detection-cpass.html 

All Rights Reserved. All content described by GenScript is copyright of GenScript Corporation unless specifically identified otherwise. This includes all imagery, text and programmatic computer code.
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Need a Quick 
Base Hit?

We Can Help.

CHAMPIONS ARE MADE EVERY MINUTE
www.minuterice.com/readytoserve

Delicious and quick 
Minute® Ready to Serve Rice is fully cooked 

and only needs 60 seconds to heat.

Delicious and quick 
Minute® Ready to Serve Rice is fully cooked 

and only needs 60 seconds to heat.



Engineered to do it all. 
Without sacrificing anything. 

Laptops. Evolved.
Featuring 12th Gen 

Intel® Core™ processors

Built-in intelligence 
to communicate 
confidently 

Faster internet1Superior 
performance

Intel® Evo™ laptops 

1Versus standard Wi-Fi. Subject to router requirements and available signal. Details at intel.com/PerformanceIndex (connectivity). Results may vary. Details at 
intel.com/evo. © Intel Corporation.

Available at
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The award-winning Nisqually Red Wind Casino has become the 
South Sound’s go-to spot for gaming and dining. Boasting an 

expansive 46,000 square foot gaming floor, the casino o­ers more 
than 1,670 slot machines, Keno, an award-winning 

High Limit Room and a plethora of table games including 
Blackjack, Pai-Gow, Roulette, Ultimate Texas Hold ‘em, 

Craps with 10x odds and Baccarat.

There are also multiple dining venues from fast casual 
to fine dining, including the Medicine Creek Deli, Pealo’s Bar,
 Coho High Limit Room Bar and the River Water Bar & Grille.

12819 YELM HWY SE, OLYMPIA, WA 98513 | REDWINDCASINO.COM | 360.412.5000
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TRY THEM ALL
NOW AVAILABLE AT SELECT RETAILERS

WANT MORE? Get to our sports bars to check out our full 
lineup of signature sauces and dry seasonings.

Copyright ©2020 Buffalo Wild Wings, Inc.
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Made with premium ingredients and a commitment to quality that has been 
passed down through generations, our great tasting recipes range from traditional 

classics to on-trend innovations making it easy to serve high-quality, authentic tasting 
Mexican foods with confidence.

PRODUCTS
Traditional Corn and Flour Tortillas • Non-GMO, USDA Organic and Oregon Tilth Organic certified 

product offerings • Flavored Wraps • Low-carb, Whole Grain, and Grain Free Tortillas • Tortilla Chips 
...and more! 
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SOS Children’s Villages provides loving homes for orphaned, abandoned and 
vulnerable children in 137 countries—including the United States.

Every child 
deserves a 

loving family. 
But so many 

children don’t 
have one.

You can 
give a child 

healthy food, 
an education, 

medical care—
and a family 
of their own.

Sponsor 
a child today!
www.sos-usa.org/sports
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THIS IS
COAST GUARD

SCAN ME

251201-08 2/22251201-08 2/22

DURING EMERGENCIES

Volunteer. Give Blood. Donate. Take a Class.
Visit redcross.org/northwest to learn more.

You are invited to join the American Red Cross mission
by volunteering, giving blood, learning lifesaving skills or
making a financial donation. Your support helps ensure

families don’t face emergencies alone.
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“Early detection gave us time to adapt together, as a family.”

If you’re noticing changes,
it could be 
Talk about visiting
a doctor together.

. 
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Big City Accommodations 

Small Town Charm

509-684-2517
1-800-680-2517 Reservations

915 S. Main • Colville

www.colvilleinn.com

   Benny’s   Benny’s
COLVILLE INN

“A Good Place To Stay”

105 Guest Rooms • King Suites With Jacuzzi & Fireplace
Sixty Ft. Indoor Lap Pool With Spa • Complimentary Breakfast Bar

Frequent Traveler Program • Wireless Internet Service
Pets Allowed • Great Business, Corporate & Government Rates

Excellent Hunting, Fishing & Motorcycle Accommodations

Visit QFC.com 
or download 

our app today!

TRY QFC

PICK UP 
OR

HAVE MORE

FOR THE

creo
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ZACH DELOACH
OUTFIELDER 
AGE 23, turns 24 on August 18
BORN 8-18-1998 in Irving, TX
B L T R  HT 6-1 WT 210
Zach was selected by the Mariners in the 
2nd round of the 2020 MLB Draft out of 
Texas A&M University. He split his first 
professional season in 2021 between 
High-A Everett and Double-A Arkansas, 
batting .276 (120x434) with 84 runs 
scored, 51 extra-base hits and 59 RBI in 
107 games.

EDWIN ARROYO
INFIELDER
AGE 18, turns 19 on August 25
BORN 8-25-03 in Arecibo, Puerto Rico
B S T S HT 6-4 WT 185
Edwin was selected by the Mariners 
in the 2nd round (48th overall) in the 
2021 MLB First-Year Player Draft out of 
Arecibo Baseball Academy. The switch 
hitting shortstop is already ranked as 
the Mariners 9th overall prospect by 
MLB.com. 

HARRY FORD
CATCHER
AGE 19
BORN 2-21-2003 in Atlanta, GA
B R T R  HT 5-10 WT 200
Harry was the Mariners 12th overall 
selection in the 2022 MLB First-Year 
Player Draft out of North Cobb (GA) High 
School. Made his professional debut 
with the ACL Mariners in 2021 and is 
already rated as the Mariners #5 overall 
prospect by MLB.com.

ISAIAH CAMPBELL
RIGHT-HANDED PITCHER
AGE 24, turns 25 on August 15
BORN 8-15-97 in Angra do Heroismo, 
Portugal
B R T R  HT 6-4 WT 230
Drafted by the Mariners with the 76th 
overall pick in the 2019 MLB First-Year 
Player Draft, right-handed pitcher 
Isaiah Campbell was born in Angra 
do Heroismo on Terceira Island in the 
Azores, a set of small islands about 
1000 miles from continental Portugal.

EMERSON HANCOCK
RIGHT-HANDED PITCHER
AGE 22, turns 23 on May 31
BORN 5-31-1999 in Thomasville, GA
B R T R  HT 6-4 WT 215
Drafted 6th overall in 2020 out of 
Georgia University, Emerson joins a 
stable of young future aces under 
control by Seattle. He made 12 starts 
combined between High-A Everett and 
Double-A Arkansas during his first 
professional season in 2021.

ADAM MACKO
LEFT-HANDED PITCHER
AGE 22, turns 22 on December 30
BORN 12-30-00 in Bratislava, Sloovakia
B L T L HT 6-0 WT 175
Adam was selected by the Mariners in 
the 7th round of the 2019 MLB First-Year 
Player Draft out of  Vuaxhall (Alberta, 
Canada) High School. Spent the 2021 
season with A Modesto, striking out 56 
batters in 33.1 innings of work.

GABRIEL GONZALEZ
OUTFIELDER
AGE 18
BORN 1-4-04 in Guaraunos Sucre, VZ
B R T R H 5-11 WT 175
Began his professional debut with 
the DSL Mariners in 2021, leading the 
league with 26 extra-base hits. Also 
ranked among the league leaders in 
totals bases (T1st, 98), RBI (5th, 46), 
slugging percentage (8th, .521), doubles 
(T8th, 15) and home runs (T10th, 7). 

JONATAN CLASE
OUTFIELDER
AGE 20
BORN 5-23-2002 in Santo Domingo, DR
B L T R HT 5-10 WT 190
Jonatan was signed by the Mariners as 
an International Free agent in 2018. He 
has excellent strike-zone awareness 
and began switch-hitting in 2021 after 
previously batting only left-handed. He 
is also one of the fastest prospects in 
the Mariners farm system. 
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NOELVI MARTE
INFIELDER
AGE 20, turns 22 on October 16
BORN 10-16-01 in Angelina Cotul, 
Dominican Republic
B R T R  HT 6-0 WT 160
Noelvi is already ranked as the #17 
overall prospect by Baseball America, 
and he’s only played two full seasons 
of professional baseball. But in that 
season, he led all Mariners farmhands 
in runs scored, while also tying in hits 
(91), T3rd in stolen bases (24), 5th in 
RBI (71), T5th in extra-base hits (47) and 
8th in home runs (17). 

ALBERTO RODRIGUEZ
OUTFIELDER
AGE 21, turns 22 on October 6
BORN 10-6-2000 in Cotui, DR
B L T L HT 5-11 WT 200
Alberto was acquired by Seattle as the 
PTBNL on Sept. 1, 2020 from Toronto 
in exchange for RHP Taijuan Walker 
(Aug. 27 trade). Split the 2021 season 
between Low-A Modesto and High-A 
Everett, batting .289 (11x394) with 80 
runs scored, 46 extra-base hits, 65 RBI 
and 15 stolen bases in 100 games. 

PENN MURFEE
RIGHT-HANDED PITCHER
AGE 28
BORN 5-2-94 in Nashville, TN
B R T R  HT 6-2 WT 200
Penn received the Mariners “60 ft. 6 in. 
Club” Award after being recognized as 
the pitcher in the Mariners organization 
that best embodied the Control the 
Zone philosophy following the 2019 
season. Drafted in the 33rd round of the 
2018 MLB First-Year Player Draft, Penn 
has been quickly moving through the 
Mariners minor league system. 

JUAN THEN
RIGHT-HANDED PITCHER
AGE 22
BORN 2-7-2000 in San Francisco De 
Macoris, Dominican Republic
B R T R  HT 6-1 WT 190
Juan is an extremely talented right-
hander out of the Dominican Republic. 
Despite his youth, he is already a 
veteran of four minor league seasons, 
having reached as high as High-A 
Everett in 2021.

BRYCE MILLER
RIGHT-HANDED PITCHER
AGE 23, turns 24 on August 23
BORN 8-23-98 in Mount Pleasant, TX
B R T R HT 6-3 WT 200
Miller was the Mariners 4th round 
selection in the 2021 MLB First-Year 
Player Draft out of Texas A&M University. 
He flashed 99 mph in Minor League 
Spring Training and has one of the best 
sliders in the Mariners farm systems. 

DEVIN SWEET
RIGHT-HANDED PITCHER
AGE 25, turns 26 on September 6
BORN 9-6-1996 in Greensboro, NC
B R T R  HT 6-0 WT 190
Going undrafted after four years at North 
Carolina Central University, Devin was 
signed by Seattle as a non-drafted free 
agent in July of 2018. In his first three 
seasons in professional baseball, he’s 
racked up a 3.62 ERA while striking out 
269 and walking only 62 across five 
levels. 

KADEN POLCOVICH
INFIELDER
AGE 22
BORN 2-21-99 in Edmond, OK
B S         T R        HT 5-8        WT 180
Kaden was selected by the Mariners in 
the 3rd round of the 2020 MLB Draft out 
of Oklahoma State University. He split 
his first professional season between 
High-A Everett and Double-A Arkansas 
in 2021.

CADE MARLOWE
OUTFIELDER
AGE 24, turns 25 on June 24
Born 6-24-97 in Tifton, GA
B L T R HT 6-2 WT 200
Cade was named the Ken Griffey Jr. 
Minor League Player of the Year by the 
Seattle Mariners following the 2021 
season. He led all Minor League players 
with 107 RBI in 106 games combined 
between Low-A Modesto, High-A Everett 
and Triple-A Tacoma. 
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(206) 316-2502 • WWW.CRYSTALSODABLAST.COM
A Specialty Sandblasting and Concrete Polishing Company

      @FatshackSeattle
200 S. Jackson • Seattle, WA 98104
(206)682-1139

Order at 
fatshack.com!

Open 
as late 
as 3am

Burgers, Wings, 
Fat Sandwiches, 

Beer

HIGH PERFORMANCE, MORE VALUE AND 
HAPPIER OCCUPANTS

The innovative 
team you need  
for the outcomes 
you want 

McKinstry.com

nextlevelhome.org

Reliable house cleaning and professional home organizing
Serving the Seattle area

206-715-8491

Find a trail near you at
Discover TheForest.org

Discover the unsearchable

Discover  the forest
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C L U B H O U S E  S TA F F

KYLE TORGERSON
Head Athletic Trainer
3rd Year with the Mariners

TAYLOR BENNETT
Assistant Athletic Trainer

6th Year with the Mariners 
2nd in Major Leagues

KEVIN ORLOSKI
Assistant Athletic Trainer

2nd Year with the Mariners

RYAN BITZEL
Physical Therapist
5th Year with the Mariners

DR. JASON KING, MD
Head Orthopedist

12th Year with the Mariners

ROB SCHEIDEGGER
Senior Director,

High Performance
 2nd Year with the Mariners

KATE WEISS
Director, 

Performance Training
 2nd Year with the Mariners

JAMES CLIFFORD
Director, Strength and 

Conditioning
30th Year with the Mariners

DEREK CANTIENI
Assistant Strength & 
Conditioning Coach
5th Year with the Mariners

ANDY BISSELL
Major League Coaching 

Assistant
4th Year with the Mariners

SAM REINERTSEN
Advance Scouting 

Coordinator
2nd Year with the Mariners

SKYLAR SHIBAYAMA
Data Strategist

5th Year with the Mariners

PATRICK HAFNER
Video Coordinator

3rd Year with the Mariners

DAN KAPLAN
Assistant Video 

Coordinator
3rd Year with the Mariners

TIM WILSON
Director of Grounds
23rd Year with the Mariners

CHRIS DEWITT
Home Clubhouse Manager

17th Year with the Mariners

JOE VAN VLECK
Home Clubhouse Manager

10th Year with the Mariners

BILLY SEPICH
Assistant Equipment 

Manager
28th Year with the Mariners

PETE FORTUNE
Clubhouse Assistant
33rd Year with the Mariners

JEFF BOPP
Visiting Clubhouse 

Manager
15th Year with the Mariners
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Boise is the many-layered, vibrant, urban 
hub of the Mountain West. 

Visit boise.org to plan your next 
adventure.
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A commitment to serving our communities is core to 
the mission of the Seattle Mariners. We are dedicated 
to using our unique voice, trusted partnerships, and the 
inspirational power of baseball to ensure that everyone in 
our region can thrive. 

Baseball is about working together as a team to 
become better and stronger every day. We bring this same 
spirit to our work with communities throughout the Paci� c 
Northwest. Like baseball, our community e� orts require 
strategy and patience, persistence, and optimism.

Throughout the COVID-19 pandemic, we witnessed our 
community come together in large and small ways. We felt 
the unwavering dedication of Mariners sta�  and players 

to our Hometown Nine 
fellows — providing 

continuous sup-
port to 18 junior 
and high school 
students in their 
educational 

and athletic 
pursuits. We 
witnessed the 

commitment of 
our sports community 

saving 

lives at our months-long pop-up blood drives. And through 
more than two years of COVID-19, we helped underserved 
kids play the sports we all cherish — baseball and so� ball 
— through our funding e� orts that span the entire Paci� c 
Northwest region.

The time also provided an opportunity to evaluate how 
our community programs could best serve everyone — 
especially when it became so apparent that Black and 
Indigenous communities and other People of Color were 
hardest hit by the e� ects of the pandemic. So, we rose to 
the challenge.

A� er deliberate evaluation, the Seattle Mariners and 
the Mariners Care Foundation narrowed our focus in three 
key areas to best serve the needs of our community.

■ Ensuring access to baseball and so� ball for all: We 
believe all young people should have access to the many 
bene� ts of the games we love. These sports help young 
players become healthier and more focused, grow their 
con� dence, and cultivate leadership skills.

■ Advancing Equity and Justice: Equitable and just com-
munities are healthier, more vibrant, and enrich lives. All 
people — regardless of race, gender identity, sexuality, 
or socioeconomic status — have the right to succeed in 
school, in work, and in life. Yet for centuries, inequities have 
plagued underrepresented people in our communities.

■ Making our Hometown More Vibrant: The Mariners 
Hometown community includes the entire Paci� c 

Northwest and beyond — from Washington State to 
Alaska, Hawaii, Idaho, Montana, and Oregon. This is 

a remarkable region that our fans, players, and sta�  
are excited to call home. We are thrilled to work 

in partnership with our communities to create 
unforgettable experiences. 

As we examine what has happened over 
the past two years, we’re grateful that we 

can come together and look ahead with 
great anticipation at what’s to come. 
We’re looking forward to creating more 
unforgettable experiences — on and o�  

the � eld.
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ENSURING ACCESS TO YOUTH BASEBALL & SOFTBALL

ON BASE  
(BASEBALL & SOFTBALL EVERYWHERE)

Baseball and softball bring out the best in young people 
— on and off the field. Yet, far too many youth cannot 
afford to participate in an increasingly expensive sport. 
Through On BASE (Baseball and Softball Everywhere), the 
Mariners Care Foundation funds efforts to make baseball 
and softball accessible to all young people in our region. 
These include Mariners-sponsored initiatives and col-
laborations with amazing community partners. We keep 
young people at the center of everything we do. We are 
inspired every day by their great ideas, tireless optimism, 
and determination to play the game we love. 

In addition to existing youth baseball and softball 
programs, On BASE encompasses a variety of new 
efforts across the Northwest to address challenges 
young athletes face in their communities. On BASE 
provides grants for baseball and softball teams, 
training opportunities for youth coaches and young 
athletes, and provides financial assistance to those 
who are not able to afford the cost to play.

WHAT WE’VE ACCOMPLISHED SO FAR
■ Granted $250,000 to 50 high school baseball and soft-

ball programs 
■ Committed financial, academic, professional, and social 

support to our 18 Hometown Nine Fellows 
■ Provided low-cost baseball and softball camps for youth 

across the Pacific Northwest
■ Expanded our geographical reach to support under-

resourced schools across Washington and Oregon states
■ Offered a free sports sampling camp in partnership with 

the King County Play Equity coalition to promote healthy  
lifestyles among youth

HOMETOWN NINE
In July 2020, the Mariners 

and Mariners Care launched the 
Hometown Nine — a fellowship 
designed to address barriers 
frequently encountered by stu-
dent-athletes, especially young 
people of color. Nearly two years 
in, the entire Mariners organiza-
tion has embraced the Hometown 
Nine and contributed to its success. 
Mariners players and over 30 Mariners Front Office staff 
members serve as volunteer mentors.  

The Hometown Nine is a five-year commitment to nine 
incoming eighth graders in King, Pierce, and Snohomish 
Counties each year. It provides financial, academic, 
professional, and social support to encourage success 
in the fellows’ athletic careers and educational journeys. 
Additionally, Mariners Care underwrites the playing fees 
for elite baseball and softball training, offering fellows 
equitable access to competitive play.  

Each fellow is paired with Mariners players and two 
Mariners Front Office staff members who serve as men-
tors, providing academic and professional guidance. As 
the Hometown Nine fellows near high school graduation, 
they will participate in events tailored to future academic 
pursuits, including college admissions prep, essay writing 
support, and more. In 2022, the Mariners will welcome our 
third class of fellows, growing the group to 27 student-
athletes. 

MARINERS EQUIPMENT DONATION 
GRANTS

Since 2017, the Mariners Equipment Donation Grants 
have supported student-athletes across the Pacific 
Northwest in their baseball and softball journeys. We 
strive to promote equity, improve participation, and 
increase competitive play regardless of a student’s 
socioeconomic status. So far, we’ve granted a total of 
$250,000 to 50 high school baseball and softball pro-
grams. In 2022, we selected 10 schools from Washington 
and Oregon to receive $5,000 each. This funding will help 
with baseball and softball operations in under-resourced 
communities.  

In addition to the grants, we strive to better understand 
the challenges that prevent young people from continu-
ing in these beloved pastimes. That’s why we’ve met and 
engaged with coaches and players from recipient schools. 
We believe all young athletes should have the opportunity 
to play baseball and softball. 

(continued on page 106)

(continued from page 103)

Kyle Lewis with Hometown Nine member Carl Lindsey
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I PHIGHT FOR

“Inside the ring, I fight 
to win. Outside the ring, 
I fight CTEPH.”

- Elvis Medrano, 2018 
PHA Celebrity Champion

PH is a rare, progressive disease that can cause death from heart failure. There is no 
cure, but FDA-approved treatments do exist for two forms of PH, including CTEPH. 

Learn more about PH and how you can join Elvis in the fight against this deadly  
disease at PHAssociation.org.

PHA_ElvisAd.indd   1 5/22/18   5:04 PM
Untitled-6   1 5/23/18   8:33 AM
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MARINERS GRAND SLAM CAMPS
The Mariners offer summer baseball and softball camps 

throughout the greater Puget Sound Area. Mariners Grand 
Slam Camps provide an affordable, low-cost, and unique 
experience for players ages 7-14. The camps also feature 
instruction by professional educators, former pros, and 
current college players.

ON BASE YOUTH CLINICS
The Mariners host On BASE Youth 

Clinics to help young athletes gain 
exposure to bat-and-ball sports and 
encourage continued play in their local 
youth leagues.

ON BASE COACHES CLINICS
The Mariners believe that a memorable and trans-

formative playing experience starts with a motivated 
and dedicated coach. The Mariners host multiple On 
BASE Coaches Clinics throughout the Pacific Northwest. 
Coaches Clinics cover topics such as preparing practice 
plans, anti-bias training, creating a safe space for LGBTQ+ 
athletes, and more. The Mariners also partner with Team 
Up Washington, an initiative that uses “sports as a plat-
form to end sexual assault and dating abuse,” and provides 
training for “Coaching Boys Into Men and Athletes as 
Leaders,” two violence prevention programs for high school 
athletes.

 

The Mariners are doing our part to serve our communi-
ties. We invest in Black, Indigenous, and other People of 
Color (BIPOC) communities, partner with BIPOC-led busi-
nesses, and work alongside organizations that promote 
positive mental health for young people of color. 

WHAT WE’VE ACCOMPLISHED SO FAR: 
■ Committed $100,000 to Seattle Foundation’s Fund 

for Inclusive Recovery, which announced its first set of 
community grantees this year

■ Supported five local Black, Indigenous, and People of 
Color-identifying business owners and their teams 
sponsoring their participation in the UW’s Minority Busi-
ness Executive Program

■ Financially strengthened You Grow Girl!’s purpose 
as it works to help young women who are struggling 
with housing 
stability and 
developing 
independent 
living skills. 

■ Helped Choose 
180 build ca-
pacity to better 
serve youth in 
their programs

ADVANCING EQUITY AND JUSTICE
COMMUNITY IMPACT GRANTS

In July 2020, we announced our $1 million Community 
Impact Grant program as part of a broader commitment 
to invest in programs, organizations, and partnerships 
focused on remedying historic inequities in health and 
economic security through policy advocacy and communi-
ty-based initiatives. These grants fund organizations that 
improve the physical and mental health of young people 
and accelerate equitable outcomes for BIPOC communi-
ties. In 2021, the Mariners Care Foundation announced 
the first five grant recipients. In 2022, the Mariners Care 
Foundation will select a new group of worthy grant recipi-
ents working to advance health and economic outcomes in 
our communities. 

DIVERSITY FELLOWSHIP PROGRAM
The Mariners have teamed up with other Seattle 

professional sports organizations to diversify Front Office 
jobs across the industry. In 2020, the Mariners announced 
a partnership with Seattle University’s Albers School of 
Business of Economics, supporting the launch of their new 
MBA in Sport and Entertainment Management program. 
The program aims to further the discussion around social 
justice and diversity, equity, and inclusion in the profes-
sional sports Industry. The Mariners are excited to wel-
come the first cohort of SU fellows into our Front Office 
this summer and welcome them to the organization. 

(continued on page 108)

(continued from page 104)
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When you help care for a loved one, you take care of everything. 
But are you taking care of yourself?

AARP can help with information and useful tips on how 
you can maintain a healthy life balance, care for your own physical and mental 

well-being, and manage the challenges of caring for a loved one.

You’re there for them. We’re here for you.

We Help You Help.

Find free Care Guides to support you 
and your loved one at AARP.org/caregiving

Get help from others. Ask family and friends for assistance. 
Seek advice from other people caring for their loved ones.

Care for yourself. Don’t forget about your own needs. It’s just as 
important to make a plan to take care of yourself as it is to create a 

caregiving plan for your loved one.

Tap into AARP’s resources. AARP.org/caregiving has a wide array 
of information, including legal and fi nancial guidance.
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 (continued from page 106)

 OUR COMMITMENT
The entire Mariners Organization – from our front o�  ce sta�  to our players – is committed to using our time, talent, 
and resources to support community organizations. Together, we are working to make the Paci� c Northwest a place 

where everyone can thrive.   

We support a wide range of initiatives that enhance 
the health and vibrance of our extended Hometown. Over 
the years, we have supported nonpro� t auction dona-
tions, sponsorships, grants, and special events — including 
virtual campaigns and events held during the COVID-19 
pandemic. Mariners Care prioritizes causes that attract 
the passion and energy of our entire team. 

WHAT WE’VE ACCOMPLISHED SO FAR
■ Raised $110,000+ through our annual Refuse To Abuse® 

5K run and walk at T-Mobile Park
■ Co-hosted a free baseball skills camp for nearly 100 

participants with Seattle pro sports teams
■ Provided a $2 million grant to support UW Medicine’s 

mobile vaccination e� orts

MAKING OUR HOMETOWN MORE VIBRANT
COMMUNITY TOUR

The Mariners Community Tour 
is a region-wide e� ort to connect 
with fans in their own neighbor-
hoods. Throughout the year, 
Mariner Moose and Mariners 
sta�  members attend events, 
festivals, parades, and jamborees! 
The goal is to travel around the region 
to share our love for baseball and meet 
fans where they’re at. 

WASHINGTON STATE COALITION 
AGAINST DOMESTIC VIOLENCE

2021 marked a milestone 25 years of partnership 
between the Washington State Coalition Against Domestic 
Violence and the Seattle Mariners – the � rst of its kind 
across professional sports. In 1996, we jointly launched a 
public awareness campaign called Refuse To Abuse®. The 
goal of the campaign was to increase awareness about 
domestic violence and how to take preventive measures 
to help eradicate abuse. Our partnership has expanded to 
an annual Refuse To Abuse® 5K run and walk at T-Mobile 
Park. Funds from the event support the Coalition’s state-
wide violence prevention e� orts including youth engage-
ment, training development, and advocacy for laws and 
programs that focus on violence prevention and protection 
for survivors of abuse. In 2021, the run raised $113,740.

ACCELERATING EQUITABLE OUTCOMES 
FOR BIPOC BUSINESSES

We’re continuing to evaluate and evolve the way we 
spend money on our business partnerships. We aim to 
create more opportunities for BIPOC-owned businesses 
by spending at least $2 million each year with them. 
Additionally, the Mariners are helping BIPOC business 
owners get the skills, training, and support they need 

to thrive. Through the Community Impact Grants, the 
Mariners Care Foundation provided scholarships for � ve 
local BIPOC business owners so they could participate in 
the University of Washington’s Foster School of Business 
Minority Business Executive Program. Through their 
coursework, participants learned how to use � nancial 
tools, create strategic plans for growth, deploy new tech-
nology, and scale their business. 

The goal is to travel around the region 
to share our love for baseball and meet 

Participants in the 2021 Refuse to Abuse® 5K Run and Walk.

 OUR COMMITMENT
The entire Mariners Organization – from our front o�  ce sta�  to our players – is committed to using our time, talent, 
and resources to support community organizations. Together, we are working to make the Paci� c Northwest a place 

where everyone can thrive.   
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In Schools and Beyond 

© 2020 Communities In Schools, Inc.

This year, there are more students like Alina who need extra support whether they are 
learning in school or at home. At Communities In Schools, our trained professionals help 
ensure all kids have the same opportunity to succeed. We go wherever we’re needed to 
connect them with resources like supplies, technology, mentoring and counseling.

Learn how you can support students like Alina:  
CommunitiesInSchools.org
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The Seattle Mariners Hall of Fame was created in 1997 to honor 
the players, sta�  and other individuals that greatly contributed 

to the history of the Mariners franchise.

There are currently nine members in the Mariners Hall of Fame. Ichiro will become 
the 10th member of the Mariners Hall of Fame on August 27, 2022.

The Seattle Mariners Hall of Fame was created in 1997 to honor 

ALVIN DAVIS (1997)

RANDY JOHNSON (2012)

DAVE NIEHAUS (2000)

DAN WILSON (2012)

JAY BUHNER (2004)

KEN GRIFFEY JR. (2013)EDGAR MARTINEZ (2007)

LOU PINIELLA (2014) JAMIE MOYER (2015) ICHIRO SUZUKI
 (TO BE INDUCTED 8/27/22)
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FIRST BASEMAN 
(MARINERS CAREER 1984-1991)

The � rst player inducted into the Mariners Hall 
of Fame (June 14, 1997). Was the American 
League Rookie of the Year and All-Star (1984). 
Three-time Mariners’ MVP (1984, 1988, 1989). 
In � rst 20 years of Mariners baseball, ranked 
in top 10 in all major o� ensive categories. 
Was called “Mr. Mariner” by announcer Dave 
Niehaus, representing the franchise with class 
and dignity. 

DAVIS’ PLAYING RECORD
 AVG G R H 2B 3B HR RBI
SEA Totals .281 1166 563 1163 212 10 160 667
ML Totals .280 1206 568 1189 220 10 160 683

VOICE OF THE MARINERS 
(MARINERS CAREER 1977-2010)

Announced the Mariners � rst-ever game on 
April 6, 1977, and over his 34 years became 
the “Voice of the Mariners”. Second inductee 
in Mariners Hall of Fame (May 7, 2000). Also 
a member of the Puget Sound Sports Hall of 
Fame. Two-time Washington State Sports-
caster of the Year (1995-1996). He was named 
one the “Top 10 Most In� uential People in 
Sports of the 20th Century” by The Seattle 
Times, Niehaus threw out the ceremonial � rst 
pitch for the inaugural game at T-Mobile Park 
on July 15, 1999. Was the 2008 recipient of the 
Ford C. Frick Award for broadcasting excel-
lence by the National Baseball Hall of Fame in 
Cooperstown, NY.

May 7, 2000May 7, 2000June 14, 1997June 14, 1997

RIGHT FIELDER 
(MARINERS CAREER 1988-2001)

Leader of the Mariners on the � eld and in the 
clubhouse. American League All-Star and Gold 
Glove Award winner (1996). Became just 10th 
Major League player to hit 40 or more home 
runs in three consecutive seasons 1995-1996-
1997. Outstanding throwing arm. Popularity 
with fans led to “Buhner Buzz Nights” when 
thousands of fans shaved their heads to sup-
port Jay. Third inductee into Mariners Hall of 
Fame on August 24, 2004.

BUHNER’s PLAYING RECORD
 AVG G R H 2B 3B HR RBI
SEA Totals .255 1440 789 1255 231 19 307 951
ML Totals .254 1472 797 1273 233 19 310 965

RIGHT FIELDER 

Aug. 24, 2004Aug. 24, 2004

Class of 2008
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DESIGNATED HITTER 
(MARINERS CAREER 1990-2004)

Considered the best right-handed hitter of 
his era. MLB named the annual DH of the Year 
Award the Edgar Martinez Award (2004). 
Seven-time All-Star. Retired as Mariners 
all-time leader in games, at-bats, runs, hits, 
doubles, walks, RBIs and total bases. Career 
batting average .312, slugging pct. .515, includ-
ing 2,247 hits and 309 home runs. Fourth 
inductee into Mariners Hall of Fame on June 
2, 2007. Edgar’s number 11 was retired by the 
Mariners on Aug. 12, 2017. Edgar was elected to 
the National Baseball Hall of Fame in 2019.

MARTINEZ’s PLAYING RECORD
YEAR AVG G R H 2B 3B HR RBI
SEA/ML Totals .312 2055 1219 2247 514 15 309 1261

PITCHER 
(MARINERS CAREER 1989-1998)

One of the most dominant pitchers in baseball 
history, a 303-game winner with 4,875 
strikeouts (2nd all-time). First Mariner to 
win Cy Young Award (1995), one of � ve in his 
career. 5-time All-Star as a Mariner. Fired � rst 
Mariners no-hitter June 2, 1990. Won two of 
the most memorable games in Mariners history 
(1995 AL West tiebreaker and Game Five of the 
1995 ALDS). Inducted into Mariners Hall of 
Fame on July 28, 2012. Randy was inducted into 
the National Baseball Hall of Fame in 2015.

JOHNSON’s PLAYING RECORD
 W-L ERA G GS SHO IP BB SO
SEA Totals 130-74 3.42 274 266 19 1838.1 884 2162
ML Totals 303-166 3.29 618 603 37 4135.1 1497 4875

June 2, 2007June 2, 2007

CATCHER
 (MARINERS CAREER 1994-2005)

One of the best defensive catchers in baseball, 
and quiet leader of the Mariners during four 
postseason appearances. Named to the AL 
All-Star team in 1996, his top season at the 
plate, batting .285 with 18 HR and 83 RBI. Hit 
� rst Mariners inside-the-park grand slam, May 
3, 1998. Active with many charitable and com-
munity causes. Inducted into Mariners Hall of 
Fame with Randy Johnson on July 28, 2012.

WILSON’s PLAYING RECORD
 AVG G R H 2B 3B HR RBI
SEA Totals .262 1251 433 1071 207 13 88 508
ML Totals .262 1299 441 1097 211 13 88 519

July 28, 2012July 28, 2012

Class of 2015Class of 2019
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CENTER FIELDER 
(MARINERS CAREER 1989-1999, 

2009-2010)
One of the greatest players in baseball history, a 
22-year career. Nicknamed The Kid. First overall 
selection in the 1987 Amateur Dra� . Named to 
MLB All 20th Century Team. 1997 AL MVP. As a 
Mariner a 10-time All-Star, 10-time Gold Glove 
and 7-time Silver Slugger Award recipient. 
Retired in 2010 as � rst on Mariners all-time 
home run list (417), and 6th all-time home 
run list (630). Holds club single-season home 
run record (56 in 1997 & 1998). Inducted into 
Mariners Hall of Fame Aug. 10, 2013. In 2016, 
Junior became the � rst player to be inducted 
into the National Baseball Hall of Fame as a 
Seattle Mariner. His number 24 was retired by 
the Mariners on August 6, 2016.

GRIFFEY’s PLAYING RECORD
 AVG G R H 2B 3B HR RBI
SEA Totals .292 1685 1113 1843 341 30 417 1216
ML Totals .284 2671 1662 2781 524 38 630 1836

MANAGER
 (MARINERS CAREER 1993-2002)

Led the Mariners to postseason 4 times, and 
named AL Manager of Year, 1995, 2001. His 
840-711 record and .542 win pct. were best in 
Seattle history. Also managed 13 seasons for 
Yankees, Reds, Rays and Cubs (1990 World 
Champion Reds & 2008 NL Manager of the 
Year with Cubs). In his 18-year playing career, 
11 as a Yankee, batted .291. Was 1969 AL 
Rookie of Year with Royals. Batted .305 in 44 
postseason games. Inducted into the Mariners 
Hall of Fame on Aug. 9, 2014. 

PITCHER
 (MARINERS CAREER 1996-2006)

 Compiled a record of 145-87 in 11 seasons with 
Seattle. He ended his career as the franchise 
leader in wins and innings pitched (2,093), 
starts (323), and quality starts (188), and 
is third in strikeouts (1,239). Moyer was the 
Mariners Opening Day starting pitcher in 2000, 
2004-2006 and started the Inaugural Game 
at T-Mobile Park on July 15, 1999, with a called 
strike. During his 25-season Major League 
career he combined for 269 wins while making 
696 appearances. Inducted into the Mariners 
Hall of Fame on Aug. 8, 2015.

MOYER’s PLAYING RECORD
 W-L ERA G GS SHO IP BB SO
SEA Totals 145-87 3.97 324 323 6 2093.0 524 1239
ML Totals 269-209 4.25 696 638 10 4074.0 1155 2441

Aug. 10, 2013Aug. 10, 2013 Aug. 9, 2014Aug. 9, 2014 Aug. 8, 2015Aug. 8, 2015

Class of 2016

ICHIRO Mariners Hall of Fame Weekend
FRIDAY, AUGUST 26  FIREWORKS NIGHT Presented by T-Mobile

SATURDAY, AUGUST 27  MARINERS HALL OF FAME INDUCTION NIGHT 
ICHIRO T-SHIRT Presented by Sato Pharmaceutical  – First 20,000 Fans

SUNDAY, AUGUST 28  ICHIRO MARINERS HALL OF FAME BOBBLEHEAD DAY – First 20,000 Fans
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WELCOME TO THE FAMILY

Visit the EQC Players Club and mention 
“SAVVY MARINERS” to receive a new member gift. 

EmeraldQueen.com/Savvy
JOIN NOW

Must be 21 years of age. Please gamble responsibly. If you or someone you know has a gambling problem and wants help, please call the Washington State Gambling Helpline at 800-547-6133.

22YB_AD_Temp.indd   322YB_AD_Temp.indd   3 5/8/22   11:33 PM5/8/22   11:33 PM



1124
KEN GRIFFEY JR.’s number 24 was retired by the Seattle Mariners 
on August 6, 2016 in a pre-game ceremony at T-Mobile Park…Gri� ey 
became the 1st Mariner to have his number retired by the club…Gri� ey’s 
number 24 was retired at every level of the Mariners organization…prior 
to Gri� ey, only � ve Mariners had worn number 24; Gri� ey wore number 
24 for 13 seasons with the Mariners, beginning with his debut in 1989 
and culminating with his � nal season in 2010…his number 24 hangs on 
the facade of the 2nd deck in le� -center � eld, immediately to the right of 
Jackie Robinson’s number 42…Gri� ey was the � rst player to request to 
honor Jackie by wearing his number 42 on April 15, 1997 at Cleveland. 

EDGAR MARTINEZ’s number 11 was retired by the Seattle Mariners 
on August 12, 2017 in a pre-game ceremony at T-Mobile Park…Martinez 
became the 2nd Mariner to have his number retired by the club, joining 
his former teammate Ken Gri� ey Jr. (number 24)…Martinez’s number 11 
hangs on the facade of the 2nd deck in le� -center � eld, immediately to 
the right of Gri� ey’s number 24…wore number 11 for 18 seasons as a player 
(1987-2004) and 4 seasons as a Major League hitting coach (2015-18), all 
with the Mariners…was the 8th and � nal player in club history to be issued 
number 11…became 7th player or manager to have number 11 retired by a 
Major League club…has appeared in more games than any pro athlete in 
Seattle sports history.

JACKIE ROBINSON’s number 42 was retired universally throughout Major League Baseball on April 15, 1997, celebrating the 50th anniversary of 
his ground-breaking debut… in a ceremony prior to a game between the Los Angeles Dodgers and the New York Mets at Shea Stadium, Commissioner Bud 
Selig announced that Robinson’s number 42 would be permanently retired across MLB…Robinson became the � rst African-American player in MLB in 
1947 and was inducted into the Hall of Fame in 1962.

MARINERS RETIRED NUMBERS
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MLB YEARLY HITS RANKING

DURING THIS TIME, ICHIRO HAD 200+ HITS EVERY SEASON

1ST 2ND 2ND 1ST 2ND

2001 2002 2003 2004 2005

ICHIRO  SUZUKI
CAREER IN SEATTLE

2001-2012  |  2018-2019

SIGNED WITH MARINERS 
IN 2000 AFTER 9 YEARS WITH 

THE ORIX BLUE WAVE

MADE MAJOR LEAGUE DEBUT
AT 27 YEARS AND 162 DAYS OLD

ICHIRO PROMISED FORMER #51
RANDY JOHNSON NOT TO BRING 

SHAME TO THE NUMBER

NUMBER OF
TOTAL BASES

MARATHON MAN
3,292  x  90’  =  296,280’  /  5,280’  =  56.11*

DISTANCE 
BETWEEN BASES

TOTAL DISTANCE
OF BASES COVERED

FEET IN
A MILE

MILES COVERED
ON THE BASE PATHS

*THAT IS MORE THAN 2 FULL MARATHONS

WINS RECORDWINS RECORD

FRANCHISE
ACHIEVEMENT

AWARD

FRANCHISE
ACHIEVEMENT

AWARD

1,541
GAMES PLAYED
IN RIGHT FIELD

RETIRES IN TOKYORETIRES IN TOKYO

’02’01

’03 ’04 ’05

’08 ’09 ’10

’06 ’07

ASG MVP
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A 10-time All-Star, Ichiro was the 
American League Rookie of the Year and 
Most Valuable Player in 2001. His Major 
League career spanned 19 seasons with 
the Mariners, New York Yankees and Miami 
Marlins, during which time he collected 
3,089 hits. He also played nine seasons 
with the Orix Blue Wave of Japan’s Paci� c 
League, where he had 1,278 hits.

Ichiro currently serves as an instruc-
tor with the Mariners Major League and 
AAA teams, focusing on out� eld play, base 
running and, in conjunction with hitting 
coaches, batting. He also holds the title of 
Special Assistant to the Chairman.

Ichiro’s professional baseball career 
came to a close on March 21, 2019, a� er 
playing in the Mariners two-game series 
against the Oakland Athletics in Tokyo, 
Japan. It is widely expected he will be 
elected to the National Baseball Hall of 
Fame when he is eligible in 2025.

When inducted, Ichiro will join current 
members of the Mariners Hall of Fame 
(in order of induction): Alvin Davis, Dave 
Niehaus, Jay Buhner, Edgar Martinez, Randy 
Johnson, Dan Wilson, Ken Gri� ey Jr., Lou 
Piniella and Jamie Moyer.
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ICHIRO  SUZUKI
CAREER IN SEATTLE

2001-2012  |  2018-2019

SIGNED WITH MARINERS 
IN 2000 AFTER 9 YEARS WITH 

THE ORIX BLUE WAVE

MADE MAJOR LEAGUE DEBUT
AT 27 YEARS AND 162 DAYS OLD

ICHIRO PROMISED FORMER #51
RANDY JOHNSON NOT TO BRING 

SHAME TO THE NUMBER

NUMBER OF
TOTAL BASES

MARATHON MAN
3,292  x  90’  =  296,280’  /  5,280’  =  56.11*

DISTANCE 
BETWEEN BASES

TOTAL DISTANCE
OF BASES COVERED

FEET IN
A MILE

MILES COVERED
ON THE BASE PATHS

*THAT IS MORE THAN 2 FULL MARATHONS

WINS RECORDWINS RECORD

FRANCHISE
ACHIEVEMENT

AWARD

FRANCHISE
ACHIEVEMENT

AWARD

1,5411
GAMES PLAYED
IN RIGHT FIELD

RETIRES IN TOKYORETIRES IN TOKYO
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’03 ’04 ’05

’08 ’09 ’10
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VICTORY 
TAKES FLIGHT.

A crowd’s roar helps us all soar. That thrill of victory continues off the fi eld. 
Boeing applauds those who contribute to our communities so that we can all 
take fl ight.

IT’S BASEBALL SEASON.
PREPARE FOR TAKEOFF.
Boeing welcomes back the Seattle Mariners for an amazing season. We’re proud to join every fan in the Puget 

Sound region, and even more proud to be a long-time partner of the Mariners. For every hit, run and win, we’ll 

be cheering with everyone, everywhere, all season long.

boeing.com/washington
Proud Partner of

the Seattle Mariners
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JOHN STANTON  |  CHAIRMAN & MANAGING PARTNER
John Stanton is the Mariners Chairman & Managing Partner. He 

was named Chairman on Aug. 19, 2016, and has served in that role 
since. Stanton joined the Mariners ownership group in December of 
2000, and became a member of the Board of Directors in 2016. 

Born in Seattle and raised in Bellevue, WA, Stanton is considered 
a wireless industry pioneer, co-founding three national wireless 
operators in the United States over the past four decades. 

He is currently Chairman of the Trilogy Partnerships, a private 
investment � rm, and also serves on the boards of the Microso�  
Corporation and Costco Wholesale Corporation. He is Chairman of 
Year Up (a non-pro� t program for youth in Seattle), and a member 
of the board of the Institute for Health Metrics and Evaluation, a� er 

previously serving as chair (or co-chair) of the boards of Whitman 
College, the Business Partnership for Early Learning, the United 
Way of King County campaign, the Washington Roundtable and the 
Regional Transportation Commission.

John and his wife Terry Gillespie also own interests in the Tacoma 
Rainiers (Triple-A West) and in the Walla Walla Sweets and Yakima 
Pippins of the West Coast Collegiate Baseball League. He has been 
active in youth baseball in the area for over 25 years.

John earned a B.A. from Whitman College (Walla Walla, WA) 
and an MBA from Harvard Business School. John and Terry have two 
grown sons.

.

HOWARD LINCOLN  |  CHAIRMAN EMERITUS
A key player in the formation of the ownership group that saved 

the Mariners for Seattle in 1992, Howard Lincoln served as Chairman 
and Chief Executive O�  cer from Sept. 27, 1999 to Aug. 19, 2016, when 
he was named Chairman Emeritus. His service was recognized with 
the Seattle Mariners Franchise Achievement Award in 2016. Lincoln 
continues as a member of the board of directors.

On Feb. 14, 2000 Lincoln retired from his position as chairman 
of Nintendo of America, Inc. to devote his full e� orts to the Mariners. 
Lincoln joined Nintendo as its senior vice president and general 
counsel in January 1983. In February 1994, he was elected to 
the board of Nintendo of America, Inc. and appointed chairman 
of the company.

Philanthropy plays an important role in Lincoln’s life. In 
addition to his strong support of the Mariners Foundation, he is a 
former chairman of the Children’s Hospital Foundation. He was the 
Campaign Chair of United Way of King County’s 2003/04 Annual 
Campaign. Lincoln is a board member of The Washington Roundtable.

Lincoln is a graduate of the University of California at Berkeley, 
and holds a law degree from Boalt Hall, the University of California 
School of Law. Following graduation from law school, Lincoln served 
as a Lieutenant in the U.S. Navy Judge Advocate General’s Corps from 
1966 to 1970. He practiced law in Seattle from 1970 to 1983. He and 
his wife, Grace, reside on Mercer Island. Their son, Brad, and his wife, 
Kim, have two children: Ethan and Benjamin..

JOHN ELLIS  |  CHAIRMAN EMERITUS
A life-long resident of the Seattle area, John Ellis led the e� orts 

to keep Major League Baseball in the Paci� c Northwest. Upon 
transfer of the Mariners franchise to the new ownership group, Ellis 
became its � rst chairman and CEO, serving from June 29, 1992 until 
September 27, 1999, when he was named Chairman Emeritus.  Ellis 
continues as a member of the Mariners Board of Directors. 

During the seven full seasons of his tenure, the Mariners only 
� nished below .500 once, while winning two Division titles and 
narrowly missing a third. Community and fan support improved 
enormously – attendance grew from 1,651,398 in 1992 to 3,507,975 
in 2001. The greatest accomplishment under his leadership was the 
construction of our world-class ballpark, T-Mobile Park.

His service was recognized with the Seattle Mariners Franchise 
Achievement Award in 2016. 

Ellis has served variously on the MLB Executive Council, 
the International, Ownership and Compensation & Finance 
Committee and he chaired the Baseball Endowment Limited 
Partnership (BELP) Committee. 

John started his career as a lawyer with Perkins Coie in 1953 
(where he is now of counsel). He then joined Puget Sound Power & 
Light Company (now Puget Sound Energy) in 1970, where he served 
variously as President, C.E.O. and Chairman until his retirement in 
1993. During his utility career he served nationally as Chair of the 
Edison Electric Institute, and the Electric Power Research Institute. 

Although a loyal Husky, he was also Chair of the Board of Regents 
of Washington State University and Seattle University, uniquely at the 
same time. He has 4 children and 8 grandchildren – all Mariners fans.
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CATIE GRIGGS  |  PRESIDENT, BUSINESS OPERATIONS
Catie Griggs was named President of Business Operations for the 

Mariners on July 27, 2021.
She is responsible for all aspects of the Mariners business 

operations. With the exception of Jerry Dipoto and baseball operations, 
the Mariners Executive Vice Presidents and Sr. Vice Presidents report to 
Griggs and form the senior leadership team of the organization.

Griggs has installed a laser-focus across the organization on 
serving Mariners fans. This commitment to fans is supported by 
data-driven decision making.

Prior to joining the Mariners, Griggs spent the previous four years 
(2017-2021) helping build Atlanta United into one of the premier 
Major League Soccer franchises. She was Chief Business O�  cer, 
overseeing all aspects of the Atlanta United front o�  ce, including 
the strategic decisions leading to the record-setting attendance, 
matchday production and operations in and around Mercedes-Benz 
Stadium, the team’s supporter groups and broadcasting. 

She also directed the team’s community relations e� orts, 
overseeing $2.5M in donations and more than 22,000 volunteer 
hours in support of community events in 2019, and proactively 
pursued e� orts to increase the diversity within the club front o�  ce 
and its e� orts in the community and in growing fan base.

In 2019, the Atlanta United was named Sports Team of the Year, 
while its home, Mercedes-Benz Stadium, received  Sports Facility of 
the Year at the Sports Business Awards; MLS Marketing Team of the 
Year, PR Team of the Year and Social Team of the Year; and Atlanta 
Sports Council’s Team of the Year.

In 2017, she was named a Sports Business Journal Game Changer, 
an annual award that honors women leaders across all aspects of 
sports business.

Prior to joining Atlanta United, Griggs was with Futures Sport 
& Entertainment, a cross-platform global media and sponsorships 
analytics consultancy that is part of the Interpublic Group of 
Agencies. She launched the � rm’s Americas operations in 2015 and 
led it to signi� cant growth prior to her departure. She came to Futures 
Sport & Entertainment a� er � ve years at Turner Broadcasting where 
she served in various roles, including strategy, business operations, 
strategic partnerships and business development, and media 
rights negotiations. 

A North Carolina native, Griggs received her B.A. (in Government) 
from Dartmouth College and her MBA from the Tuck School of 
Business at Dartmouth. Catie and her husband, Justin, have 
two children.

JERRY DIPOTO  |  PRESIDENT, BASEBALL OPERATIONS
Jerry Dipoto (dih-POH-toe) was promoted to President, Baseball 

Operations on Sept. 1, 2021. Dipoto is in his seventh full season with 
the Mariners a� er he was originally hired on Sept. 28, 2015. He is the 
ninth full-time head of baseball operations in Mariners history.

In his � rst three seasons in charge (2016-18), the Mariners had 
the 5th-most wins in the American League, trailing only Boston, 
Houston, Cleveland and New York.

In 2021, the Mariners � nished the season with a 90–72 record, 
� nishing 2nd in the American League West Division. It marked the 
sixth time in franchise history with at least 90 wins in a season and 
team’s � rst since winning 93 games in 2003.

Prior to 2019, Dipoto led a re-imagining of the Mariners, making 
8 trades in a 6-week period between Nov. 8-Dec. 21 to acquire 
16 players and position a younger, more athletic, deeper, more 
controllable roster for greater success in the future. Beginning in 
2019 and accelerating over the last couple of seasons, that talent will 
populate the Mariners Major League roster.

In 2018, Seattle won 89 games and the team’s 253 wins over 
2016-18 is its highest total in a three-year span since 2001-2003. 

In 2017, Jerry and his sta�  managed through a � ood of injuries 
(22 di� erent injured list placements) and used 61 di� erent players, 
including 40 pitchers (17 starters) while remaining relevant in the 
wild card race into the seasons � nal days despite having four of the 
projected � ve starting pitchers spend time on the IL.

In his � rst months on the job in 2016, Dipoto completely remade 
the Mariners Major League roster, as well as revamping the Mariners 
Major League sta� , scouting and player development departments. 

The reshaping of the roster and minor league system resulted in 
the 2016 Mariners organization playing 927 total games (at all levels) 
and only one -- the � nal regular season game for the big league club 
-- not having playo�  implications. The Mariners were in the race 
through 161 games, and each of the seven minor league a�  liates 
advanced to the postseason.

Prior to being hired by Seattle, Dipoto was working as a Special 
Assistant for the Boston Red Sox. He joined the Sox a� er resigning from 
his position as the Los Angeles Angels General Manager on July 1, 2015. 

Dipoto was the Angels GM from Oct. 29, 2011-July 1, 2015, 
helping guide the club to the American League West title in 2014, 
� nishing with the most wins (98) in the Majors. Notable acquisitions 
during his Angels tenure included trades for All-Stars Huston Street, 
Zack Greinke, David Freese and Héctor Santiago, and the free agent 
signings of Albert Pujols (2011) and C.J. Wilson (2011).

In his 23rd season as a baseball executive, and his 12th as a 
General Manager, Jerry got his start immediately a� er retiring as a 
player in 2001. He was a special assistant for the Colorado Rockies 
(2001-02), followed by two seasons working in the scouting 
department for the Boston Red Sox (2003-04). He returned to the 
Rockies as the Director of Player Personnel (2005) and then moved 
to the Arizona organization as Vice President of Player Personnel 
(2006-10) and was appointed the Diamondbacks interim General 
Manager on July 1, 2010. He spent the 2011 season as the D-Backs Sr. 
VP of Scouting and Player Development.

Dipoto appeared in 390 Major League games, all in relief, with the 
Indians (1993-94), New York Mets (1995-96) and Colorado Rockies 
(1997-2000). A right-handed pitcher, he compiled a career 27-24 
record with 49 saves and a 4.05 ERA prior to retiring during Spring 
Training in 2001 with a bulging disc in his neck. 

He was originally selected by Cleveland in the 3rd round of 
the 1989 June Dra�  out of Virginia Commonwealth University 
(Richmond, VA). Dipoto led the Rams to their � rst appearance in the 
NCAA Tournament in 1988 and remains in the top 10 in VCU history 
in several pitching categories. Dipoto played high school baseball at 
Toms River High School North in New Jersey.

Jerry and his wife, Tamie, reside in Mercer Island, WA. They have 
two daughters: Taylor (husband Andrew) and Jordan, and one son, 
Jonah (wife Lauren). 
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TIM KORNEGAY  |  EXECUTIVE VICE PRESIDENT, FINANCE
Tim Kornegay is in his 27th season with the Mariners, his � � h 

since being promoted to Executive Vice President, Finance, on 
January 12, 2018.

His responsibilities include managing the club’s � nancial 
reporting, budgeting, banking, tax return and projections. Tim is 
responsible for the departments of strategy / analytics, procurement 
and information technology.

Kornegay was originally hired in February 1995 as the club’s 
Director of Strategic Planning as the team planned to develop 

T-Mobile Park. He was promoted to Controller in 1997. Tim was 
promoted to Vice President, Finance in 2004 and to Sr. Vice 
President, Finance in October, 2014. 

Prior to joining the Mariners, Tim worked as a manager in Cooper 
& Lybrand’s Convention, Sports and Leisure practice. He was the 
controller for a private development company in Texas prior to that. 

A native of St. Louis, MO, Tim graduated from the University of 
Illinois with a degree in accounting. He resides in Bellevue with his 
wife, Beth.  They have two children, Ted and Jane.

FRED RIVERA  |  EXECUTIVE VICE PRESIDENT, GENERAL COUNSEL
Fred Rivera joined the Mariners front o�  ce on March 20, 2017 as 

Executive Vice President & General Counsel.
He is responsible for overseeing all of the club’s legal a� airs, both 

in the baseball and business areas of the franchise, and he oversees 
government relations at the federal, state and local level and the 
Mariners relationship with its landlord, the Public Facilities District. 
He also leads the club’s real estate development in the T-Mobile Park 
stadium district.

Fred also has oversight responsibility of the Mariners Human 
Resources and Community Relations departments, and manages the 
Seattle Mariners Foundation.

Prior to joining the Mariners, Rivera spent most of the previous 
19 years with the Perkins Coie law � rm in Seattle, concluding his time 
with the � rm as the Seattle O�  ce Managing Partner. He has been 
recognized by his peers as one of the Best Lawyers in America.

Prior to joining Perkins Coie, Fred was a trial attorney with the US 
Department of Justice, Civil Rights Division in Washington, DC from 

1993-98 and he was VP of Internal Investigations with Fannie Mae 
from 2006-2008.

Rivera, a native of the Los Angeles, CA, area graduated from Cal 
State Northridge in 1990, and also played baseball at Santa Monica 
College. He graduated Magna Cum Laude from the Gonzaga School of 
Law in 1993.

Fred is active in the Seattle community. He is currently a member 
on the Boards of the United Way of King County, the Downtown 
Seattle Association, Association of Washington Businesses, King 
County Bar Foundation, Legal Foundation of Washington and 
Woodland Park Zoo. Fred has also served in leadership positions 
with the Latino Bar Association of Washington and Hispanic 
National Bar Association.

A passionate baseball fan, he is part of the ownership group of the 
AAA Tacoma Rainiers. 

Fred lives in Seattle, and has two sons (Leo and Henry) and a 
daughter (Theresa).

EXECUTIVE VICE PRESIDENTS

Assisting the Seattle Mariners and 
T-Mobile Park in their green goals & 

sustainability initiatives by supplying 
quality cleaning supplies & equipment, 
great customer service, e-commerce 

and green cleaning solutions. 
America’s largest family owned 

distributor of sanitary & maintenance 
supplies for nearly 70 years. 
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Fax number
(206) 346-4400

Telephone
(206) 346-4000

Home Park
T-Mobile Park

1250 First Ave. S. Seattle, WA 98134

Mailing address
P.O. Box 4100 

Seattle, WA 98194

BOARD OF DIRECTORS
John Stanton, Chairman and Managing Partner;
 John Ellis & Howard Lincoln, Chairman Emeriti; 

Chris Larson, Je�  Raikes, Buck Ferguson, Betsy Pepper Larson

OFFICERS
Chairman & Managing Partner................................................................ John Stanton
Chairman Emeritus ...................................................................................... John Ellis
Chairman Emeritus ............................................................................ Howard Lincoln
President, Business Operations ................................................................ Catie Griggs
President, Baseball Operations ................................................................. Jerry Dipoto
Senior Vice President & Special Advisor to the Chairman and CEO  ........Randy Adamack
Executive Assistant, Business Operations  ........................................... Corin Mochnick

BASEBALL OPERATIONS
President, Baseball Operations  ................................................................ Jerry Dipoto
Vice Pres. & Assistant General Manager - Baseball Operations  .............Justin Hollander
Special Consultant to the Franchise ........................................................ Ken Gri� ey Jr.
Special Assistant to the Chairman  ...........................................................Ichiro Suzuki
Organizational Hitting Advisor  ............................................................Edgar Martinez
Special Assignment Coach ................................................................ Hisashi Iwakuma
Sr. Director, Baseball Development  .......................................................... Andy McKay
Sr. Director, High Performance ........................................................... Rob Scheidegger
Sr. Director, Baseball Analytics  ................................................................. Jesse Smith
Director, Amateur Scouting  .....................................................................Scott Hunter
Director, International Scouting  .......................................................... Frankie Thon Jr.
Director, Major League Operations  ......................................................Jack Mosimann
Director, Player Personnel  ............................................................ Brendan Domaracki
Director, Baseball Operations  .................................................................. Tim Stanton
Director, Analytics  .................................................................................... Joel Firman
Director, Baseball Projects .................................................................... David Hesslink
Director, Data Strategy .................................................................... Skylar Shibayama
Director, Sports Science ............................................................................ Kate Weiss
Director, Performance Training............................................................... James Cli� ord
Assistant Director, International Scouting  .......................................... Andrew Herrera
Assistant Director, Amateur Scouting  .................................................... Frankie Piliere
Assitant Director, Player Development  ....................................................... Mat Snider
Manager, Rehabilitation and Return to Play ..............................................John Walker
Manager, Analytics  .............................................................................. John Choiniere
Coordinator, Advance Scouting  .......................................................... Sam Reinertsen
Coordinator, Baseball Analytics ......................................................... Forrest Diamond
Coordinator, Player Personnel .............................................................. Austin Yamada
Assistant, Baseball Projects ............. Jenny Goldsher, Alexander Lipman, Sameer Sapre 
Baseball Analyst ..................................John Edwards, Manny Perry, Spencer Weisberg
Analyst, Scouting  ......................................... Matt Ault, Matt Doughty, Tyler Warmoth
Analyst, Sports Science ....................................................................... Greg Ackerman
Video Coordinator  ................................................................................ Patrick Hafner
Assistant Video Coordinator ......................................................................Dan Kaplan
Major League Coaching Assistant ............................................................. Andy Bissell
Head Orthopedist  ............................................................................. Jason King, M.D.
Team Physician .................................................................................Hank Pelto, M.D.
Head Athletic Trainer ............................................................................ Kyle Torgerson
Assistant Athletic Trainer  ..................................................................... Taylor Bennett
Assistant Athletic Trainer  ........................................................................Kevin Orloski
Physical Therapist  .................................................................................... Ryan Bitzel
Massage Therapist ...................................................................... Kazuhiro Yamamoto
Assistant Strength and Conditioning Coach  .......................................... Derek Cantieni
Performance Dietician  ................................................................... Edie Shreckengast
Clubhouse Managers  ........................................................ Chris DeWitt, Joe Van Vleck
Assistant Clubhouse Manager ...................................................................Billy Sepich
Clubhouse Assistant  ...............................................................................Pete Fortune
Visiting Clubhouse Manager ......................................................................... Je�  Bopp

CORPORATE PARTNERSHIPS
Senior Director, Corporate Partnerships Sales & Business Development ...... Chris Savio
Senior Director, Corporate Partnerships Strategy & Activation...Ingrid Russell-Narcisse
Manager, Corporate Partnerships ..................Albert Jaimes, Jillian Reidy, Andrew Scott 
Manager, Corporate Partnerships Activation .......................................Alyssa Dooyema
Activation Specialist .................................... Nicole Paxton, Haily Ti� , Yvette Yzaguirre
Sr. Coordinator, Corporate Partnerships Research & Insights  ....................... JT Newton

BALLPARK EVENTS & OPERATIONS
Senior Vice President, Ballpark Events & Operations .................................Trevor Gooby

BALLPARK EVENT OPERATIONS
Senior Director, Ballpark Operations ..................................................... Juan Rodriguez
Senior Director, Facilities ............................................................................Dave Wilke
Director, Security ............................................................................ Michael Bogosian
Senior Manager, Ballpark Operations ...................................................... Kelsey Smith
Manager, Event Security ....................................................................Elizabeth  Sword
Manager, Construction & Planning ........................................................ Andres Oliden
Manager, Maintenance ........................................................................... Wendy Walz
Coordinator, Ballpark Operations .... Jordan Crawford, Corrine Eischen, Terrell Singleton
Coordinator, Facilities .........................................................................My’Lissa Young
Coordinator, Facilities ...............................................................................Art Boulton
Head Groundskeeper ................................................................................. Tim Wilson
Building Electrician .......................................................... Josh Dreyer, Steve Groshong
Building Plumber ...................................................... Kenny Stanton, Jamie Whittaker
Building Painter ..............................................................................Shelton Schneider
Roof Operations ....................................................................................... Vance Akres
Roof Operations ......................................................................................... Chris Corsi
Concessions Maintenance Specialist ....................................................... James Green
Manager, Occupational Safety .............................................................. Stephen Neely
HVAC Technician ...........................................Ty Garceau, Steve Monson, Garret Klinich
Concrete Technician ................................................................ Christopher McDaniels
General Maintenance .................................................. Melvin Blue, Brenden Campbell
Manager, 24/7 Security ....................................................................... Gary Schwanke
Security ..... Bob Averill, Frank Diss, Ken Empey, Michael Franks, Eric Groover, Alex Lopex
..................................... Ed Mumphrey, Louis Newsom, Rick Sheridan, Rafael Martinez

FAN EXPERIENCE
Vice President, Fan Experience ..............................................................Malcolm Rogel
Senior Director, Retail Operations ....................................................... Julie McGillivray
Director, Guest Experience ...................................................................... Melissa Ross
Director, Retail Merchandising ................................................................. Renée Steyh
Director, Retail Stores............................................................................ Mary Beeman 
Senior Manager, Distribution Center .......................................................Jordan Seiber
Manager, T-Mobile Team Store ............................................................Tashina Willard
Manager, Westlake Team Store ............................................................. Yuko Iwahashi
Manager, Souvenirs T-Mobile ................................................................ Derrick Ceppa
Assistant Manager, Souvenirs T-Mobile ................................................... Mike Ramos
Assistant Manager, T-Mobile Team Store ............................................Jeremy Edwards
Assistant Manager, Distribution Center ..................................................... Paul Fisher
Buyer/Retail Marketing Manager ........................................................ Madeline Kusch
Hardgoods/Authentics Manager ........................................................... Micah Lazarus
Merchandise Assistant ............................................................................Ricky Hatate
Coordinator, Guest Experience ........................................................Rachael Chambers
Supervisor, Parking .........................................................Jerry Johnson, Steve Mitchell
Receptionist ................................................ Ede Fitch, Cheryl Gilbert, Caroline Koehler

FINANCE, STRATEGY & TECHNOLOGY
Executive Vice President and Chief Financial O�  cer  ............................... Tim Kornegay

FINANCE
Controller ..................................................................................... Monica Marmolejo
Director, Internal Audit Operations .........................................................Connie McKay
Director, Payroll ...................................................................................Ginger Oldham
Manager, Financial Reporting .................................................................. Erica Bricker
Senior Accountant ...................................................................................... Jared Rice
Sta�  Accountant .............................................. D’Nesha McClellon, Nolan Stokesberry

PROCUREMENT 
Senior Director, Procurement ..................................................................Norma Cantú
Sr. Procurement Manager/Buyer .............................................................. Casey Tager
Procurement Buyer .............................................................................. Austin Benson
Warehouse: Shipping & Receiving Manager ................................................ RJ Sanchez
Coordinator, O�  ce Services ..................................................................... Dane Gainey
Assistant, Shipping & Receiving ............................................................. Mitchell Allen

INFORMATION TECHNOLOGY
Senior Vice President, Information Technology .......................................Kari Escobedo
Vice President, Product & Technology ......................................................... Letitia Selk
Sr. Director, Information Technology Network & Support ............................... Oliver Roy
Sr. Director, Engineering & Development..............................................Justin Stolmeier
Director, Broadcast Operations Engineering ..............................................Yezmin Blue
Director, Information Technology Infrastructure & Security ....................... Doug Peycke
Director, Strategy & Technology Delivery .....................................................Je�  Higgins
Manager, Solution Architecture ......................................................Shelley Separovich
Product & Solution Manager .............................................................. Carrie Van Sickle
So� ware Development Engineer ........................................ Poojitha Majji, Liza Teichler
Senior Business Systems Analyst ..............................................Joe Chang, Julie Kearns
Senior Systems Administrator .............................. Joseph Kirgan, Matthew Vanbuskirk
Senior Video Technician ......................................................................... Scott Thomas
Senior Technical Support Specialist ........................................................ Ryan Watson
Technical Support Specialist ............................................................. Bryndon Lezchuk

STRATEGY & ANALY TICS
Analyst, Business Intelligence & Analytics ........................................ Mason Shigenaka

LEGAL, GOVERNMENT & 
COMMUNITY AFFAIRS

Executive Vice President and General Counsel ............................................. Fred Rivera
Vice President Deputy General Counsel ............................................Melissa Robertson
Administrator, O�  ce & Legal ..................................................................Juliann Taube

COMMUNIT Y RELATIONS
Manager, Community Programs ............................................................ Sean Grindley
Coordinator, Community Services ...................................................... Demetrius Grant
Coordinator, Community Relations .........................................................Korey Traynor
Coordinator, On BASE Programs & Communications ........................ McKenzie Mitchell

MARKETING & COMMUNICATIONS
Senior Vice President, Marketing & Communications ............................ Kevin Martinez
Coordinator, Marketing & Communications ....................................Madison MacPhee

BROADCASTING
Mariners Broadcasters ........................................Rick Rizzs, Dave Sims, Mike Blowers, 

Aaron Goldsmith, Dan Wilson 
Radio Executive Producer/Engineer/Broadcaster  ........................................Gary Hill Jr.

COMMUNICATIONS
Vice President, Communications ................................................................. Tim Hevly
Director, Brand Communications .......................................................Sarah Alamshaw
Senior Manager, Baseball Information ...................................................... Kelly Munro
Manager, Internal Communications .......................................................... Erin Rowley
Coordinator, Baseball Information ..................Adam Gresch, Freddy Llanos, Alex Mayer

EXPERIENTIAL MARKETING
Senior Director, Experiential Marketing .................................................Mandy Lincoln
Senior Manager, Experiential Marketing ...............................................Camden Finney
Manager, Experiential Marketing & Game Entertainment ..................... Tyler Thompson
Coordinator, Experiential Marketing .................................................... Kalli Rutherford
Coordinator, Game Entertainment .......................................................... Nick Sybouts
Coordinator, Membership Engagement .................................................... Hannah Hall

MARKETING
Vice President, Marketing ....................................................................... Gregg Greene
Director, Digital Marketing & Social Media ................................................... Tim Walsh
Director, Strategic Marketing & Sales ..................................................... Haley Durmer
Specialist, Marketing Communications ................................................Nikko Pasanen
Coordinator, Digital Marketing ...............................................................Brier Atkinson
Coordinator, Social Media............................................... Christopher Oven, José Rivera

PRODUCTIONS
Senior Director, Mariners Productions ......................................................Ben Mertens
Director, Photography ........................................................................ Ben Van Houten
Director, Graphic Design ........................................................................... Carl Morton
Manager, Graphic Design ..........................................................................Katie Abram
Manager, Video Operations ...................................................................... Anny Patrick
Digital Graphic Designer ........................................................................ Trevor Milless
Manager & Producer, Video Productions ..........................................Daniel Oleskowicz
Motion Graphic Designer ..........................................................................Sam Findlay
Multimedia Specialist ........................................................................... Patrick Heath
Video Editor .......................................................................................Cesar Rodriguez
Public Address Announcer ........................................................................Tom Hutyler

PEOPLE & CULTURE
Senior Vice President of People and Culture ...............................................Lisa Winsby
Vice President, People and Culture .......................................................Brooke Sullivan
Director, Bene� ts .................................................................................... Tara Lindsay
Manager, People & Culture .............................................................. Natalie Blackburn
Manager, Workers Compensation and Liability ......................................Therese Baxter
Analyst, People & Culture.....................................................................Michelle Merrill
Sr. Coordinator, Talent Acquisition ........................................................Jackie Johnson
Coordinator, People & Culture .............................................................Barb Hackmann
Senior Coordinator, People & Culture Programs ...............................................Ngoc Do
Community Liaison .................................................................................. Andy Bottin

SALES
Senior Vice President, Sales ..............................................................Frances Traisman
Executive Administrative Assistant ........................................................... Judy Vaught

EVENT SALES
Senior Director, Venue Strategy & Event Sales ....................................... Alisia Anderson
Account Executive, Event Sales .......................................... Sara Campbell, Zoe Yentzer

TICKET SALES
Vice President, Ticket Sales & Service .......................................................Cory Carbary
Director, Membership Sales ............................................................................ JP Ryan
Director, Suite & Group Sales ............................................................... Marc Mahoney
Director, Sales Development & Group Events ................................Elizabeth McCloskey
Senior Manager, Sales Operations .................................................... Nicholette Collins
Manager, Premium Sales ................................................................... Kevin Samborski
Manager, Corporate Sales ................................................................ Daniel De La Torre
Manager, Membership Sales ................................................................ Jaron Iwakami
Manager, Suite & Hospitality Sales .......................................................Mike Mendolia
Manager, Group Sales................................................................................. Stacey Yin
Manager, Group Events................................................................... Alexandra Layman
Manager, Sales Development...................................................................... Evan Doyle
Account Executive, Premium Sales .....Katie Kalina, Jen Madigan, Jack Maloney, Tylor Yi
Account Executive, Corporate Sales ...................................Paul Brumm, Patrick Crace, 

Chris Smalley, Parker Sutton
Account Executive, Membership Sales .................................... Mike Aceto, Eric Fassler, 

Brent Vogel, Lucas Williard
Account Executive, Suite & Hospitality Sales ...........Amanda Arena, Elliott Brown, Nate 

Johnson, Amanda Kenning
Account Executive, Group Sales ............................................. Rohit Batra, Katie Franz, 

Fletcher Meyers, Justin Rothbaum 
Account Executive Group Events .................................... Thomas Baxter, Destiny Brito, 

Carly Contorno, Alexa Olague
Sales Consultant ...................Josh Aiken, Ian Pettley, Sarah Stavig, Mackenzie War� eld

TICKET SERVICES 
Senior Director, Ticket Operations ..................................................... Jennifer Sweigert
Director, Ticket Operations ...................................................................... Bob Brunner
Manager, Ticket Operations ..................................................................Blaine Uhlman
Manager, Box O�  ce ................................................................ Monica McAllister-Day
Ticket Operations Specialists  .......................................... Leah Brunner, Tracy Koletzky
Senior Coordinator, Ticket Operations ................................................. Deahna Geehan
Coordinator, Ticket Operations .............................. Amber Cordero, Jabriel Washington 

FRONT OFFICE DIRECTORY
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We are committed to maintaining roots in our 
communities, telling our stories and producing time-
honored family recipes that are crafted with care 
for you and your family to enjoy for generations...

Inspiration Grown from Family Traditions

HEMPLER’S

HANS HEMPLER & OTTO HAHNEL AMERICA’S LEANEST BACON DOUBLE SMOKED SAUSAGE CLASSIC PEPPERONI

www.hemplers.com     Ferndale, WA

&

Your “Home Town Team”
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16,000 homeless, hospitalized or 
disadvantaged children received gi� s 
because of his e� orts. He has raised 
over 4 million dollars to purchase gi� s, 
provide food vouchers and, beginning 
in 2016, award college scholarships in 
honor of Dave Henderson. 

Aaron Goldsmith is in his 10th 
season with the Mariners. He does 
play-by-play on both radio broadcasts 
and TV telecasts.

“It’s been a tremendous experience 
for me to come to Seattle and broad-
cast Mariners baseball,” Goldsmith 
said. “The fans are passionate about 
the team, but so welcoming to all of 
us in the broadcast booth.”

Sports fans can hear (and see) 
Aaron year-round. In addition to 
his work on the Mariners Hot Stove 
League Show, Cactus League Report 
and Sunday Mariners Magazine, Aaron 
hosts The Wheelhouse with Jerry 
Dipoto podcast. He also calls college 
basketball, college football and MLB 
games for FOX and FS1 Television, as 
well as college basketball on the Pac-
12 Network.

Dave Sims is in his 16th season 
as the lead announcer on Mariners 
telecasts while contributing regularly 

on the MLB Network. He was voted 
Washington State Broadcaster of the 
Year In three consecutive seasons 
(2018-20). 

“Having spent most of my life and 
career on the East Coast, I have been 
really touched by how welcoming the 
fans of the Northwest have been,” 
Sims said. “I’ve enjoyed every bit of my 
time with the Mariners.”

Sims is a native of Philadelphia. He 
began his professional career in 1975 
as a sportswriter for the New York 
Daily News where he covered college 
sports, professional soccer and the 
NBA. His broadcasting career began 
in 1982 and he is a two-time Emmy 
Award winner for his on-air work. 

Mike Blowers, also in his 15th 
season on TV, is a longtime fan 
favorite who had three tours (1992-
95, 1997 and 1999) as a player with 
the Mariners. During his 11-year Major 
League career, Blowers also played 
for the Yankees (1989-91), Dodgers 
(1996) and A’s (1998). He played in 
the postseason with the Mariners in 
1995 and 1997, and set career highs in 
nearly every statistical category during 

 (continued on page 132)

The best teams are always built 
with a range of skills, experiences and 
tenure. The Mariners broadcast team 
is no di� erent.

Rick Rizzs, Dave Sims, Aaron 
Goldsmith and Mike Blowers form a 
talented, entertaining, knowledgeable 
team of announcers.  

Rick Rizzs is the Mariners primary 
voice on radio while Dave Sims is 
the lead TV play-by-play man. Aaron 
Goldsmith does both radio and TV 
throughout the season and Mike 
Blowers is the primary analyst on TV. 
In addition, Gary Hill Jr. chips in on 
the radio side and former Mariners 
catcher Dan Wilson contributes regu-
larly on Radio and TV.

The Mariners radio and TV coverage 
reaches the largest geographic region 
in Major League Baseball, stretching 
east to eastern Washington, Idaho 
and Montana, south to Oregon and 
north to Alaska, British Columbia and 
Alberta.

Flagship radio station Seattle 
Sports (710 AM) anchors the 
Mariners Radio Network, broadcast-
ing all 162 regular-season games. On 
TV, ROOT SPORTS™ Northwest will 
televise every game that is not nation-
ally televised by one of MLB’s national 
rights holders. 

Rick Rizzs is in his 37th sea-
son with the broadcast team. That 
surpasses the legendary Dave Niehaus 
(34 years) for longest tenure in 
Mariners history. Rick joined the team 
in 1983, took a brief sabbatical to be 
the Detroit Tigers lead announcer 
from 1992-94, but returned to Seattle 
in time for the 1995 season.

“Every day I’m excited to go out to a 
ballpark to do my job! I love everything 
about the game – the ebb and � ow, 
the great stories along the way, the 
history, the fans and the people who 
work at the ballpark.” 

Rizzs, winner of the 2017 Keith 
Jackson Award, spends each o� -sea-
son raising money to provide holiday 
toys for needy children. In 2021, the 
27th year of Ricks’ Toys for Kids, over 

Le�  to right: Aaron Goldsmith, Rick Rizzs, Dave Sims and Mike Blowers

BROADCAST TEAM
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the memorable 1995 season. He tied a 
Major League record with three grand 
slams in a month in August of ’95.

“Having grown up here and getting 
to play for the Mariners was a career 

highlight of mine,” Blowers said. “To be 
able to stay connected to the team as 
a broadcaster has been terri� c for me 
and my family.”

Mike is a native of Spanaway, WA, 
and played baseball at the University 
of Washington. 

All Mariners regular season games 
(except those restricted by MLB 
national agreements) can be seen 
on ROOT SPORTSTM in standard and 
high definition. ROOT SPORTSTM is 
distributed throughout the states of 
Washington, Oregon, Idaho, Montana 
and Alaska.

RADIO NETWORK 
WASHIN GTON
KXRO 1320 AM / 101.7 FM Aberdeen
KPUG 1170 Bellingham
KELA 1470 Centralia/Chehalis
KMAX 840 Colfax
KCRK 92.1 FM Colville
KXLE 1240 / 95.3 FM Ellensburg
KBDB 96.7 HD2 FM Forks
KLOG 1490 / 100.7 FM Kelso/Longview
KWIQ 1020 (ESPN) Moses Lake
KBRC 1430 / 102.9 FM Mt. Vernon/Anacortes
KONP 1450 Port Angeles
KMAS 1030 Shelton/Olympia
KXLY 920 / KXLX 700 (ESPN) Spokane
KJOX 1340 (ESPN) Tri-Cities
KGDC 1320 Walla Walla
KKRT 900 (ESPN) Wenatchee
KBBO 1390 AM / 104.5 FM Yakima

OREGON
KEJO 1240 Albany/Corvalis
KXTG 750 AM / 102.9 FM Portland

IDAHO
KLER 1300 Orofino

ALASKA
KTZN 550 Anchorage

BRITISH COLUMBIA
TSN 1040/1410 Vancouver, BC

BROADCAST TEAM

ADDITIONAL CONTRIBUTORS
Gary Hill Jr. is 

in his � � h season 
as the Executive 
Producer/
Engineer for all 
Mariners radio 
broadcasts. The 
Tacoma native 
joined the club fulltime in 2018 a� er 
spending the previous eight seasons 
in a variety of roles with the Mariners 
Radio Network.

Since 2010, Gary has hosted 
Mariners pre- and post-game shows, 
� lled in on play-by-play duties, hosted 
the Mariners o�  cial daily podcast 
and contributed to Sunday Mariners 
Magazine. In his current role, he 
continues to have an on-air pres-
ence as a member of the Mariners 
broadcast team. 

Gary is a � xture on local sports 
radio, covering baseball, basketball 
and football. He is currently the voice 
of the Washington women’s basket-
ball team.

Dan Wilson Is 
In his 12th season 
as a regular 
contributor to the 
Mariners TV and 
Radio broadcasts. 
The Mariners 
Hall of Famer played more games as 
a catcher than any other player In 
Mariners History (1,281). He played 
In 14 Major League seasons, 2 with 
Cincinnati (1992-92) and 12 with the 
Mariners (1994-2005).

Since 2014, WIlson has worked In 
the Mariners organization, Including 
the last 5 seasons as a Special 
Assistant for Player Development.

Hall of Famer played more games as 
Dan Wilson

SPANISH PLAY-BY-PLAY

Alex Rivera is in his 16th season 
as the Spanish play-by-play voice 
of the Mariners on the Mariners 
Spanish audio feed provided by ROOT 
SPORTS™ for home games on most 
programming services. 

The Spanish audio feed is pro-

duced by Steve 
Gausch. 
Gausch has 
been working 
on the Mariners 
Spanish broad-
casts for the last 
16 years, joining the club in 2006.

Gary Hill Jr.

Alex Rivera
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Scott Hunter
Director

Amateur Scouting

Frankie Thon Jr.
Director, International

Amateur Scouting

Frankie Piliere
Asst. Director

Amateur Scouting

Andrew Herrera
Asst. Director

 International Scouting

Sam Reinertsen
Coordinator

Advanced Scouting

Matt Doughty
Scouting Analyst

Tyler Warmoth
Scouting Analyst

Northwest

Matt Ault
Scouting Analyst

Austin Yamada
Coordinator

Player Personnel

Devitt Moore
Crosschecker

Kevin Fox
International

Crosschecker

David Brito
International

Crosschecker

Ben Collman
Crosschecker

Jesse Kapellusch
Crosschecker

Mark Lummus
Crosschecker

Audo Vicente
Supervisor,

Dominican Republic

Federico Hernandez
Supervisor,
Venezuela

Jackson Laumann
Midwest

Florence, KY

Tyler Holub 
Northeast

Durham, NC

Alex Glenn
Pro Scout

Rob Mummau
Southeast

Palm Harbor, FL

Patrick O'Grady
Midwest

Dave Pepe
Northeast

Caldwell, NJ

Gregg Kilby
Pro Scout

Derek Miller
Central

Sugar Land, TX

Bobby Korecky
Southeast

Ty Bowman
Southwest

Phoenix, AZ

Dan Holcomb 
Midwest

Birmingham, AL

Ryan Holmes
West

Moorpark, CA

John Wiedenbauer
Southeast

Cumming, GA

Joe Saunders
Midwest

Chicago, IL

Nick Lampe
Pro Scout

Rick Marlin
Pro Scout

Felipe Burin
International Scout
Sao Paulo, Brazil

Rigoberto Rangel
International Scout

Los Alamos, Panama

Ismael Rosado
International Scout

Santiago, DR

Alfredo Celestin
International Scout
Santo Domingo, DR

Luis Martinez
International Scout

Anzoategui, Venezuela

Rodrigo Cortez
International Scout

Barquisimeto, Venezuela

Franklin Diaz
International Scout

Higuey, DR

Luis Fuenmayor
International Scout

Maracaibo, Venezuela

Sam Kao
International Scout

Taipei, Taiwan

Rafael Mateo
International Scout
Santo Domingo, DR

Illich Salazar
International Scout
Maracay, Venezuela

Manabu Noto
International Scout

Saitama, Japan

Kenny Hart
International Scout
Oranjestad, Aruba

David Velazquez
International Scout
Monterrey, Mexico

SCOUTS
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AAA — Tacoma Rainiers (28th yr.) Pacific Coast League
Cheney Stadium
2502 South Tyler, Tacoma, WA 98405
253-752-7707
Aaron Artman, President/GM
 Tim Federowicz, Manager
 Alon Leichmon, Pitching Coach
 Brad Marcelino, Hitting Coach

 Zach Vincej, Coach
 Michael Feliciano, Trainer
 Michael Sadler, Performance Coach

AA — Arkansas Travlers (5th yr.) Texas League
Dickey-Stephens Park
400 West Broadway, No. Little Rock, AR 72114
501-664-1555
 Paul Allen, General Manager
 Collin Cowgill, Manager
 Sean McGrath, Pitching Coach
 Shawn O’Malley, Hitting Coach

 Geoff Jimenez, Coach
 Amanda Lee, Athletic Trainer
 Chris Walter, Performance Coach

High-A — Everett AquaSox (28th yr.) Northwest League
Funko Field
3802 Broadway, Everett, WA 98201
425-258-3673
 Danny Tetzlaff General Manager
 Eric Farris, Manager
 Matt Pierpont, Pitching Coach
 Ryan McLaughlin, Hitting Coach

 Jose Umbria, Coach
 Aric Quinney, Athletic Trainer
 Brennan Mickelson, Performance Coach

A — Modesto Nuts (6th yr.) California League
John Thurman Field
601 Neece Drive, Modesto, CA 95351
209-572-4487
 Mike Gorrasi, General Manager
 Austin Knight, Manager
 Nathan Bannister, Pitching Coach
 Michael Fransoso, Hitting Coach

 Ryan Scott, Coach
 Dan Laberry, Athletic Trainer
 Jose Alcantara Beas, Performance Coach

R — Peoria Mariners (28th yr.) Arizona Complex League
Peoria Sports Complex
15707 North 83rd Avenue, Peoria, AZ 85382
623-776-4818 - Training Room
623-776-4819 - Clubhouse
 Luis Caballero, Manager
 Reeves Martin, Pitching Coach
 Brett Schneider, Hitting Coach
 TBD, Coach

 Randy Roetter, Trainer
 Drew Weidner, Performance Coach
 Isaac Ruiz, MiL Equipment Manager
 Martin Nelson, Asst. MiL Equipment Manager

R — Dominican Republic Mariners  Dominican Summer League
Boca Chica, Dominican Republic
 Tomas Baez, DR Administrator
 Luis Matias, Asst., Baseball Operations (DR)
 Walkyria Torres, Academic Advisor
 Nico Giarratano, Manager
 Jose Amancio Veloz, Pitching Coach
 Devin Fujioka, Hitting Coach

 Hecmart Nieves, Coach
 Guady Jabalera, DR Assistant
 Jorge Rodriguez, Athletic Trainer
 Cesar Velazquez, Performance Coach
 Ramire Martinez, Performance Coach

PLAYER DEVELOPMENT
Sr. Director, Baseball Development .................... Andy McKay

Coordinator, Player Development ......................... Mat Snider

Field Coordinator .................................................Louis Boyd

Pitching Coordinator .......................................... Max Weiner

Hitting Coordinator ...............................................CJ Gillman

Catching Coordinator ..................................... Zac Livingston

Special Assignment Coordinator ..................... Mike Cameron

Special Assignment Coordinator ...........................Alvin Davis

Special Assignment Coordinator ................ Franklin Gutierrez

Special Assignment Coordinator ..........................Dan Wilson

Pitching Strategist ......................................Kenneth Roberts

Hitting Strategist .............................................. Ed Paparella

Peak Performance Coach ........ Adam Benero, Stephanie Hale, 
Cristain Guzman

Coordinator, Education & Life Skills ............... Renee Gallegos

HIGH PERFORMANCE
Coordinator, 
Minor League Athletic Training ................... Michael Feliciano

Assistant Coordinator, 
Minor League Athletic Training ....................... Randy Roetter

Coordinator, Minor League 
Performance Strength & Conditioning ............... Jeff Mathers

Assistant Coordinator, Minor League 
Performance Strength & Conditioning ............. Yousef Zamat

Physical Therapist, Rehba Pitching Coach 
& Pitching Strategist ............................................. Ari Ronick

Sports Science Biomechanist ........................... Conor Jansen

Rehabilitation and Return to Play Specialist ....... Austin Daus

Minor League Performance Dietician ...............Cliff McArthur
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@MARINERSASSIST
Guests can tweet the Mariners at @MarinersAssist 
during games to ask questions or report any questions 
or concerns relating to their ballpark experience or 
ballpark operations.

ACCESSIBILITY FOR GUESTS WITH 
DISABILITIES
T-Mobile Park was designed to meet all structural and 
service requirements of the Americans with Disabilities 
Act. The Seattle Mariners take pride in continually 
improving stadium accessibility. It is our goal to make 
sure all Guests can enjoy Mariners baseball in a safe 
and comfortable environment. Guests with disabilities 
may make requests for reasonable modi� cations of 
policies, practices or procedures or for auxiliary aids 
and services, which will be considered on a case-
by-case basis. For information on ADA services, visit 
Mariners.com/ADA. The Mariners ADA Team can be 
reached at adaservices@mariners.com or (206) 346-
4224 during business hours.

AISLE POLICY
As a courtesy to our seated Guests, the Mariners prefer 
that Guests refrain from walking in select aisles while 
the game is in-play. 

ALCOHOL POLICIES
Guests who consume alcohol are expected to do so in a 
responsible manner and abide by these guidelines:
• No outside alcoholic beverages or powders are 

permitted to enter T-Mobile Park.
• No alcoholic beverages are permitted to leave 

T-Mobile Park.
• T-Mobile Park has a zero-tolerance policy for 

underage drinking.
• Non-alcohol seating is available in our family/

alcohol-free section (Section NA104).
• Spirits are only permitted in designated areas: The 

’Pen, Edgar’s Cantina, Hit It Here Café & Bar, Trident 
Deck, Terrace Club, Suites and Diamond Club.

• Hard alcohol/liquor is only permitted in designated 
areas.

• Guests are limited to two alcoholic beverages per 
person, per transaction.

• Anyone appearing to be under the age of 30 will be 
asked for ID.

• Alcohol sales cease at the � rst pitch of the 8th 
inning.

• Management reserves the right to modify policies at 
any time.

ALL-GENDER RESTROOMS
All-Gender Restrooms are facilities that anyone 
can use regardless of gender, gender expression, or 
gender identity. They bene� t many people, including 
transgender and gender diverse individuals, people 
who require the assistance of a caregiver of a di� erent 
gender, and parents with children of a di� erent 
gender. All-Gender Restrooms help create safer, more 
accessible spaces for everyone. All-Gender Restrooms 
are located at Sections 105, 120, 234, 319, 327 and 
333.

BABY CHANGING AREAS & 
NURSING LOUNGE
As a convenience to our Guests with small children, 
baby-changing tables are located in most restrooms 
throughout the ballpark. Also, a Nursing Lounge is 
available at Section 128. 

BAGS
• Clear plastic or vinyl bags no larger than 12” x 6” x 12” 

are permitted. One-gallon clear plastic zip-top bags 
are also allowed.

• Security must be able to see inside and identify items 
to the bottom of the bag. Items may not be used to 
obscure the view of bag contents, including but not 
limited to non-clear bags, pouches, etc. Bags with 
interior contents obscured from view are not allowed.

• Small clutch bags no larger than 4.5” x 6.5” are 
permitted.

• Backpacks, multi-compartment bags, du�  e bags 
and purses larger than 4.5”x6.5” are not permitted. 
Exceptions will be made for medically necessary 
items or single compartment diaper bags (child must 
be present).

BANNERS & SIGNS
Banners and signs are permitted in the ballpark 
provided they do not obstruct the view of other guests 
or ballpark signage. They must be less than three 
feet in height, baseball related, in good taste and not 
commercial or political in nature. The Mariners reserve 
the right to remove any banner or sign. Signs may 
not contain or be made of any item that could cause 
damage or harm, including but not limited to wood, 
glass, hard plastic, wire, lights, etc.

BATTING PRACTICE TIMES 
(MOST GAMES)
The Mariners hit 2 hours and 35 minutes before game 
time for one hour. Visitors hit 1 hour and 35 minutes 
before game time for 45 minutes. Batting practice is 
typically not held on Sundays or day games. All batting 
practice times are subject to change without prior 
notice.

BOTTLES, CANS & OUTSIDE 
BEVERAGES
No bottles, cans or outside beverages may be brought 
into the facility, with the exception of:
• One (1) clear, empty or factory-sealed plastic water 

bottle (32 ounces or less).
• Medications.
• Baby bottles and unopened, so� -sided, single-serve 

containers (such as small milk cartons and juice 
boxes; no twist-tops allowed).

BOX OFFICE
Located on Edgar Martinez Drive S. and First Avenue S. 
the T-Mobile Park Box o�  ce is only open on game days. 
12PM for games that start a� er 5pm, 10am for games 
that start earlier than 5PM.

BRICKS “FAN WALK”
Located in The ’Pen, the Fan Walk consists of more 
than 12,500 paving bricks inscribed with the names 
and sentiments of Mariners fans. A touch screen Brick 
Locator with a full list and map of all brick locations 
is available adjacent to the Mariners “Good Stu� ” 
merchandise shop.

CAMERAS & VIDEO 
RECORDING DEVICES
Personal photography and video are permitted in the 
ballpark provided the images are for personal use only. 
However, videotaping any game action is prohibited. 
Photographic support tools that may interfere with 
the enjoyment of the game for others (such as tripods, 
detachable telephoto lenses, and sel� e sticks) are not 
permitted in the ballpark.

CASH TO CARD KIOSKS
The Seattle Mariners and T-Mobile Park are cashless! 
Contactless transactions are more hygienic and help 
reduce the amount of time spent waiting in line for 
orders. The Mariners Garage and all retail and food and 
beverage purchases can be made with debit or credit 
cards or mobile payment services such as Google 
Pay and Apple Pay. Six kiosks are located around the 

Thank you for joining us at the ballpark. The Mariners have created this Guest Guide 
to assist in making your experience at T-Mobile Park the best it can possibly be. For 
information regarding topics not included, please ask any of our T-Mobile Park Team 
Members, stop by one of our Guest Service Centers or visit us online at Mariners.com.
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ballpark to convert cash to pre-paid debit cards. The 
kiosks are free to use and cards can be loaded with any 
amount up to $500. Debit cards never expire and can 
be used at any business that accepts credit or debit 
cards, including those outside T-Mobile Park. For guest 
convenience, six Cash to Card kiosks are located near 
the following sections: Section 116, 144, 226, 331, The 
‘Pen, and our Team Store. 

CHILDREN
Children, two years of age and under, do not require 
a ticket to attend a game provided they sit on the lap 
of an accompanying adult. Fold-up strollers should 
be checked at a Guest Service Center (Section 128 or 
329).

CONCESSION STANDS
The Mariners hospitality partner is Sodexo Live! 
Options include ballpark favorites like hot dogs and 
pizza as well as limited selections at Ivar’s and The 
Natural, which features gluten-friendly, vegetarian, 
vegan and plant-based menu items. Beverage options 
include coffee, soda, water, beer, wine and other 
alcoholic drinks. All concession stands are cashless.

DEROGATORY LANGUAGE POLICY
The Seattle Mariners strongly condemn the use of 
offensive language concerning another person’s race, 
ethnicity, color, gender, religion, creed, disability, 
age, sexual orientation, gender identity/expression, 
or national origin (“Derogatory Language”) and will 
not tolerate the use of such language by Guests at 
T-Mobile Park. To ensure a safe, clean and friendly 
environment is maintained, the Mariners will promptly 
address Derogatory Language incidents in the 
following ways:

RESPONSE TO INCIDENTS OF 
DEROGATORY LANGUAGE:
Guests will utilize the Fan Text Hotline, (206) 773-
6300, to report the use of Derogatory Language or may 
do so by notifying any T-Mobile Park Team Member.

DISCIPLINE AND PENALTIES:
• Confirmed use of Derogatory Language will result in 

automatic ejection.
• A fan may be arrested if the Derogatory Language 

violation(s) occur in the course of criminal action. 
This decision will be made by a law enforcement 
official.

• Certain violations, repeat offences, or other conduct 
may result in a Guest being trespassed from T-Mobile 
Park and banned from the facility for one year. The 
decision to trespass a Guest are at the discretion of 
Club Management.

• Any Season Ticket Member, Suite Holder or Premier 
Seat Holder may forfeit their tickets at the discretion 
of Club Management as the result of a Derogatory 
Language violation by that individual or another 
individual using their ticket(s).

DESIGNATED DRIVER PROGRAM
The Seattle Mariners, Sodexo Live! and TEAM 
Coalition want Guests to enjoy the ballgame and then 
experience a safe trip home. We encourage Guests to 
sign up through our Ballpark App or throughone of our 
Guest Service Center locations (SEC 128, 329, or The 
‘Pen). Guests who are able to produce a valid driver’s 
license, are at least 21 years of age, and are willing to 
sign a Designated Drive Pledge will receive a voucher 
for a free non-alcoholic beverage. Sign up for our 
program ends at the second inning.

EDGAR’S CANTINA &  
EDGAR’S HOME RUN PORCH
This restaurant and lounge is named for Edgar 
Martinez, the Mariners Hall of Famer and one of the 
greatest all-time Designated Hitters in baseball. 
Edgar’s Cantina and Edgar’s Home Run Porch do not 
accept reservations and space is first-come, first-
served.

ELEVATORS/ESCALATORS
Elevators and escalators are located in the following 
locations for your convenience:
Elevators
• Servicing All Levels: Home Plate Gate, Left Field Gate, 

near Section 105
• Servicing Street, Main and Center Field Bleachers 

only: Near Section 191
Escalators
• Home Plate Gate: Access between Street Level and 

Main Level
• Left Field Gate: Access between Street Level and 

Main Level
• Section 143: Access between Club and Suite Levels 

and Main and View Level
• Section 125: Access between Main and View Level

EMERGENCY PROCEDURES
T-Mobile Park Team Members have been trained in 
emergency preparedness including the appropriate 
ways to evacuate Guests. Should an emergency 
evacuation occur, emergency information would be 
displayed on the video board, and announced on the 
assistive listening devices and public address system.

EVENTS AT T-Mobile Park
T-Mobile Park is a convenient, affordable, and 
functional venue offering indoor/outdoor spaces 
and team building experiences close to downtown. 
Groups of 10 to 47,000 people have enjoyed the 
ballpark’s amenities for offsite receptions, company 
picnics, concerts and team-building outings. For more 
information, visit Mariners.com/Events or call (206) 
346-4228 during normal business hours.

EXIT & RE-ENTRY
Guests are not permitted to re-enter the ballpark 
once they leave. In case of an emergency, re-entry 
permission may only be granted by T-Mobile Park 
personnel. All Guests who re-enter the facility will be 
subject to security re-inspection.

FAMILY / ALCOHOL-FREE SECTION
A family/alcohol-free section is available for all 
Mariners games at SEC 104 (NA104). No alcoholic 
beverages may be sold or brought into this area.

FANTASY CAMP
The Seattle Mariners Fantasy Camp is a fan’s 
opportunity to live-out their Major League Baseball 
dreams. Fans can experience the life of a Major League 
player, receive individual coaching from former players, 
wear their own authentic Mariners uniform, and relax 
in the Major League Clubhouse. Fantasy Camp is open 
to Men and Women ages 30+. To register or learn 
more, please visit Mariners.com/FantasyCamp or call 
(206) 346-4228.

FAN HELP TEXT HOTLINE  
(206) 773-6300
If anyone is interfering with your enjoyment of our 
facility, they can call or text us at (206) 773-6300 for 
assistance. Please include your specific location and 
the nature of the problem.

FIREWORKS
Please be advised that there will be fireworks during 
events, including every Mariners home game after 
the performance of the National Anthem, after every 
Mariners home run and after every Mariners win.

(continued on page 138)
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FIRST AID
First Aid Stations are located at Sections 128 and 329, 
and are sta� ed by Seattle Fire Department Medics. If 
Guests need immediate assistance, please notify any 
T-Mobile Park Team Member or visit the nearest First 
Aid Station. Minors (under the age of 18) should be 
accompanied by an adult in order to receive treatment.

FOOD
Outside food is permitted in single-serving sizes. 
Empty or factory sealed, clear plastic water bottles 
up to 32oz, baby bottles, beverages related to 
medical needs, and unopened, so� -sided single serve 
containers like juice boxes are permitted.

FOUL BALLS & HOME RUNS
The Mariners encourage Guests to keep any balls that 
are hit into the stands. However, batted balls can be 
dangerous and we ask that Guests stay alert at all 
times. If Guests would like to lessen their risk, the 
Mariners will exchange tickets for one in the View Level 
prior to the � rst pitch being thrown.

GATE TIMES
All gates open 1.5 hours prior to game time with the 
exception of Center Field Gate and the ‘Pen Gate, which 
open 2 hours prior to game time for the � rst 1,000 
Guests. Gate times may vary for special events such as 
Opening Day, special promotions and the Postseason.

GUEST SERVICE CENTERS
There are three Guest Services Centers at T-Mobile 
Park: the Main Level at Section 128, the View Level at 
Section 329 and in The ’Pen, adjacent to our Center 
Field Gates. Guest Experience Hosts can assist with a 
wide variety of services including: help with questions, 
comments, feedback, stroller/wheelchair storage, First 
Game Certi� cates, birthday buttons, � nding lost items 
and transportation needs including our “Safe Ride 
Home” program.

HIT IT HERE CAFÉ & BAR
Located in Right Field, the Hit it Here Café & Bar 
provides a terri� c setting to enjoy a restaurant-style 
meal prior to or during the game. Service in the Café 
begins when the gates open (1.5 hours prior to game 
time) and is open to all ticket holders unless it is sold 
for a private event. Limited seating is available prior 

 (continued on page 140)

to and during the game on a walk-up basis. Please 
check with the Hit it Here Café & Bar Hosts at the main 
entrance for more details.

LOST & FOUND – ITEMS / GUESTS
If Guests misplace an item or become separated from 
their party, please proceed to a Guest Service Center. 
A� er a game, Guests can call (206) 346-4000 for 
assistance on lost items. Items will be kept for 14 days 
before being donated to charity.

MERCHANDISE
Visit the � agship T-Mobile Park Team Store, open 
year-round, located on First Avenue South for a great 
selection of “Straight from the Ballpark” merchandise.

PARKING & TRANSPORTATION
Parking is available in the Mariners Parking Garage and 
at numerous surrounding locations near the ballpark. 
For more information on parking and transportation 
options including public transit, visit Mariners.com/
Transportation or call (206) 346-4000. Please note, 
the Mariners garage is cashless. All transactions must 
be with debit or credits cards of mobile payment apps 
such as Google Pay or Apple Pay.

PROHIBITED ITEMS
For everyone’s safety, the Mariners do not allow the 
following items:
• Aerosol containers/bottles (i.e. hairspray, sunscreen, 

shaving cream, air freshener, spray paint, etc.)
• Alcoholic beverages and non-alcoholic beer, including 

but not limited to bottles, cans, airline bottles, 
shooters, � asks and zip-loc bags.

• Aluminum or metal containers, including but 
not limited to cans, cups, bottles, � asks, urns or 
thermoses.

• Ammunition
• Animals (other than service animals)
• Audio recording devices
• Backpacks, multi-compartment bags, du�  e bags, 

luggage and purses larger than 4.5” x 6.5” are not 
permitted. Provided, however, that on the day 
of purchase, bags purchased inside of T-Mobile 
Park during the game or event will be tagged and 
permitted for the date of purchase only. Please note 
that the item may be held for pickup upon exit.

• Balloons, beach balls and other in� atable items
• Baseball bats; provided, however that on the day of 

the purchase, baseball bats purchased at T-Mobile 

Park during the game or event will be tagged and 
permitted for the date of purchase only. Please note 
that the item may be help for pickup upon exit.

• Beverages—Fans are allowed to bring in one empty 
or factory sealed plastic bottle of water 32 ounces or 
less. Soda, co� ee or other beverages are not allowed..

• Brooms
• Chairs, stools or bleacher seat backs containing 

metal
• Cameras and equipment—Cameras 6 inches or larger 

with the lens fully extended., video cameras, tripods, 
monopods, extendable gimbals and sel� e sticks.

• Coolers—Hard sided and Styrofoam coolers, hard 
plastic inserts for so�  coolers and backpack coolers.

• Drones
• Firecrackers or � reworks
• Flag poles or sticks—PVC, wood or other types of 

materials
• Flammable liquids or substances
• Flasks
• Food items not in adherence to the following policy: 

All food items must be single serving in size and 
either factory sealed or be contained in clear single 
serving bags or plastic containers.

• Glass or ceramic containers, including but not limited 
to cups, bottles, � asks, bowls, dishes, etc.

• Hoverboards/skateboards/roller skates/roller blades
• Illegal substances
• Laser pointers
• Luggage or du�  e bags of any kind
• Noisemakers
• Obscene, o� ensive or indecent clothing
• Self-defense sprays (including mace, pepper or bear 

spray)
• Sel� e sticks, extendable camera gimbals
• Signs or banners with non-sporting messaging
• Toy guns or knives, including water guns
• Weapons of any kind—Guns, knives, metal tools, 

brass or plastic knuckles, stun guns, Tasers, cork 
screws, box cutters, razor blades, scissors, etc.

• Wrapped Packages

Items not listed here but determined to be a risk to 
the safety or enjoyment of attendees by stadium 
management shall be refused entry.

List of prohibited Items subject to change without 
notice for non-Mariners home games, concerts and 
other special events.

Guests with questions about what may or may not be 
brought into T-Mobile Park may call (206) 346-4000 
before arriving at the ballpark.

RETIRED NUMBERS
Retired numbers are displayed in center � eld above 
The ’Pen. The Seattle Mariners have retired three 
numbers to date:
• No. 11 – Edgar Martinez (retired August 12, 2017)
• No. 24 – Ken Gri� ey Jr. (retired on August 6, 2016)
• No. 42 – Jackie Robinson (retired throughout MLB on 

April 15, 1997)

SCOREBOARD MESSAGES
Fans wishing to purchase Scoreboard Messages and 
FanGrams can visit Mariners.com/Scoreboard for more 
information and pricing.

SECURITY INSPECTION
For the safety of everyone at the ballpark, the Mariners 
require that all Guests entering the facility be screened 
for prohibited items, whether by walk-through metal 
detector or hand-held metal detector. Guests are 
no longer required to remove cell phones, car keys or 

T-MOBILE PARK CODE OF CONDUCT
The Seattle Mariners are committed to creating a safe, clean and friendly experience for all Guests at 
T-Mobile Park. Our Event Sta�  will proactively intervene to support an environment where all Guests can 
enjoy the ballpark experience, one that is free from disruptive behavior, including the following:

• Disruptive, abusive, or derogatory language or obscene gestures
• Intoxication or other signs of impairment related to alcohol or drug consumption
• Smoking, vaping, and using marijuana and tobacco products, in any form, including electronic cigarettes
• Obscene or indecent conduct or clothing not appropriate in a public place
• Any disruption of the game or event, including throwing of objects or trespassing on the playing � eld or in 

other restricted areas
• Any abusive speech or behavior, including betting-related speech or behavior, directed at players, players’ 

families, or umpires
• Sitting in a location other than the Guests’ ticketed seat
• Fighting, taunting, or making threatening remarks or gestures

Any Guest not adhering to the above code or behaving in an unruly manner may be removed from the ballpark. 
The Seattle Mariners reserve the right to determine what constitutes unruly or disruptive behavior warranting 
removal.

If anyone is interfering with your enjoyment of our facility, please contact the nearest Team Member for 
assistance, text our Fan Text Hotline at (206) 773-6300 or reach us on Twitter at @MarinersAssist.

 (continued from page 137)
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coins from their pockets before passing through the 
detector. The only exceptions are for small clutch 
purses (4 ½” x 6 ½ “) or single compartment diaper 
bags (must be accompanied for a child) no larger than 
16” x 16” x 8.”. Screeners must be able to identify items 
and view contents at the bottom of the bag. This 
may include opening any bags within the larger single 
compartment bag.

SERVICE ANIMALS
Service animals or service animals-in-training for 
a Guest with disabilities are welcome at T-Mobile 
Park. Companion tickets for service animals can be 
requested through the Ticket O�  ce. T-Mobile Park 
Team Members are available to direct Guests in need of 
a service animal relief area to the nearest convenient 
area outside the ballpark.

SKYBRIDGES
The parking garage skybridges are reserved for Terrace 
Club Level and Suite Level ticket holders, Diamond Club 
ticket holders, Premier Seat Holder, Hit it Here Café & 
Bar ticket holders and for Guests with disabilities. These 
entries open 1.5 hours prior to game time.

SMOKING POLICY
In compliance with the Washington Clean Air Act, 
T-Mobile Park is a no-smoking venue (including 
marijuana, chewing tobacco and electronic cigarettes). 
Smoking is not permitted in any location inside the 
ballpark or within 25 feet of all entrances, windows 
and ventilation intakes.

SOCIAL MEDIA
• Facebook: Facebook.com/Mariners 
• Twitter: @Mariners
• Instagram: @Mariners 
• Snapchat: @Mariners
• Blog: marinersblog.mlblogs.com “From the Corner of 

Edgar & Dave”

Please visit Mariners.com/Connect for more 
information.

STATUES
Ken Gri� ey Jr. Location: Corner of Edgar Martinez 
Drive and Dave Niehaus Way, outside Home Plate Gate. 
Anyone who has ever seen a Ken Gri� ey Jr. at-bat will 
instantly recognize the pose. Le�  arm across his chest, 
a glossy, black bat trailing behind in his right hand, 
eyes skyward, tracking the path of a just-hit baseball 

as it heads over the fence for another home run. The 
7-foot cast bronze statue on a 4-foot tall granite base, 
by artist Lou Cella (who also created the Dave Niehaus 
statue), captures the power and � uid motion of the 
National Baseball Hall of Famer’s iconic swing.

Edgar Martinez Location: On the South side of 
T-Mobile Park on Edgar Martinez Drive. During his 
Hall of Fame career, Martinez hit 521 doubles for the 
Mariners, including seven (7) in the post season, none 
bigger than the one to Mariner’s fans as “The Double”. 
The statue, created by Lou Cella, commemorates 
the “The Double”, which sent Ken Gri� ey Jr. and Joey 
Cora home, resulting in a 6-5 win against the New 
York Yankees in Game 5 of the American League 
Division Series, ultimately sending the Mariners to the 
American League Championship Series.

Dave Niehaus Location: Main Level at SEC 105. 
The statue, sculpted by Lou Cella, has many subtle 
touches, including a tie from Dave’s collection (hand-
picked by wife Marilyn and daughter Greta) and a 
scorebook open to Game 5 of the American League 
Division Series game against the Yankees (with Dave’s 
actual notes from the game). The railing behind the 
statue, designed by Creo Industrial Arts of Everett, 
also features several of Dave’s unforgettable phrases. 
Guests are encouraged to bring their camera and snap 
a photo with the legendary Mariners broadcaster and 
beloved Hall of Famer.

STORAGE
Strollers, wheelchairs and other mobility products 
may be stores at our Guest Service Centers located 
at Section 128 or 329. A Guest Experience Host can 
provide a claim-check ticket and store these items 
during events. The Mariners do not o� er storage and 
do not check coats or personal items. The Mariners 
have no liability for any lost or stolen items.

TAXIS/RIDE SHARE SERVICES
A taxi stand is located at the northwest corner of 
First Avenue South and South Royal Brougham Way 

(in front of Silver Cloud Inn). This taxi stand operates 
before, during and a� er events. This location is subject 
to change due to construction. For public safety and 
tra�  c � ow, Guests using rideshare services such 
as Ly�  or Uber are encouraged to use the taxi stand 
location as well as many streets around the ballpark 
are changed to “one-way only” a� er events.

TICKETS
The Mariners have moved to mobile tickets for all 
guests. Each gate is equipped with self-scan pedestals 
so mobile devices never leave your hand. For more 
information about purchasing tickets to Mariners 
home games, go to Mariners.com/Tickets.

TOURS
Ballpark tours are o� ered January-October and 
are open to the public. Get a “Behind the Seams” 
look at the ballpark and learn about the facility and 
team history. Private tours are also available for 
special occasions such as proposals, birthdays, re-
enlistments, photography sessions, corporate outings, 
etc. For more information, visit Mariners.com/Tours or 
call (206) 346-4241.

TRANSPORTATION
For information on the many transportation options 
available to and from the ballpark, Guests can visit our 
website at Mariners.com/Transportation or call (206) 
346-4000.

VIDEO BOARD
T-Mobile Park boasts one of the largest video display 
systems in Major League Baseball. Measuring 56’7” 
high by 201’5” wide and covering 11,425 square feet, 
the high de� nition screen is nearly 10 times the size of 
the ballpark’s previous video screen.

WI-FI
Mariners Wi-Fi is now available throughout T-Mobile 
Park. It’s free and easy to access – go to settings on 
your phone, select Wi-Fi and connect to “Mariners 
Wi-Fi.”

 (continued from page 138)
KIDS ACTIVITIES AT T-MOBILE PARK
BASEBALL MUSEUM OF THE PACIFIC NORTHWEST/
MARINERS HALL OF FAME
This fun and informative destination is located on the Main Level along the third base line, behind Sections 
133-136. Learn about baseball history in the Paci� c Northwest and Mariners legends such as Ken Gri� ey Jr., Dave 
Niehaus and more. The Museum and Hall of Fame are free and open during every Mariners home game.

KIDS CORNER (Ages 14 and under)
The kids skills zone is located on the View Level near the Roo� op Boardwalk (behind Section 330). It features 
timed run, hitting and pitching challenges photo opportunities and other special activities. The Kids Corner is 
free and open during every Mariners home game through the bottom of the 7th inning (subject to change due to 
weather conditions).

MARINER MOOSE & MOOSE DEN 
Located in Center Field on the Main Level at Section 190, the Moose Den provides our younger fans an opportunity 
to meet the Mariner Moose periodically during each Mariners home game. Guests are welcome to take photos 
with their group or just stop by for a visit. 

MOOSE DEN HOURS: 
• 90 minutes to 30 minutes before � rst pitch (Ex.: For 7:10PM game, 5:40PM-6:40PM)
• Bottom 2nd inning to Middle 3rd inning
• Bottom 7th inning to Middle 8th inning
• Times subject to change based on the Moose’s schedule.

SEATTLE CHILDREN’S HOSPITAL PLAYFIELD (Kids less than 48” tall)
The kids play area is located in Center Field on the Main Level and is designed for our younger guests. It features 
a playground, Seattle Children’s Hospital Wishing Well and the Kid’s Clubhouse Store. Children must be 
accompanied by an adult and under 48” tall. When the Play� eld is at capacity, children may be limited to (up to) 
� � een minutes of playtime; please check-in with a Play� eld Attendant for a timeslot ticket.
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 KEYBANK DIAMOND CLUB
 PREMIER SEATS
 ALL-STAR CLUB PRES. BY EQC
 SUITE LEVEL
 MAIN LEVEL

 TERRACE CLUB LEVEL
 TERRACE CLUB LOGE BOXES & TABLES
 VIEW LEVEL
 BLEACHERS
 HIT IT HERE CAFÉ

FLEX MEMBERSHIP
COMING TO MORE THAN ONE GAME?
■ Save at least 10% on single-game prices (up to 50% o� )
■ Lock in access to 2023 All-Star Week
■ Pick the games, ticket quantities and locations you want
■ No hidden or additional ticket fees
■ Discounts on merchandise, parking and additional tickets
■ Exclusive Season Ticket Member bene� ts & events
■ Priority Postseason access 

MARINERS.COM/FLEX

GROUP OUTINGS
BUY MORE & SAVE BIG
■ Discounted tickets for groups of 20 or more
■ Elevate your experience with a private hospitality area

MARINERS.COM/GROUPS

PRIVATE SUITES
ENTERTAIN IN STYLE
■ VIP parking in the Mariners Garage
■ Private entrance and catering credit included

MARINERS.COM/SUITES

THEMED TICKET SPECIALS
FULL THEME AHEAD!
■ Bark at the Park & Hello Kitty Nights
■ Pride & Heritage Nights
■ Little League & Weather Education Day
■ And much more!

FOR ALL EVENTS VISIT MARINERS.COM/GROUPEVENTS
■ All ticket specials are subject to availability and day-of game 

pricing All specialty ticket games are subject to change.
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2022 TICKETS

PARTIAL ACCESS

10% 15% 20% 30% 40% 50%

$600 $1,200 $2,400 $5,000 $10,000 $20,000

ROOKIE PRO VETERAN MVP HALL
OF FAME LEGEND

FULL ACCESS

2 FULL EVENT STRIPS 4 FULL EVENT STRIPS
PER ACCOUNT PER ACCOUNT

STM
BENEFITS

TICKET
DISCOUNT
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PARKING
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2023 ALL-STAR
ACCESS
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2022 SPECIAL EVENTS

5/23 OAK Title IX 50th Anniversary 
Celebration
Mariners Value Game

5/24 OAK Asian American and Native 
Hawaiian / Paci� c Islander 
Heritage Night
Mariners Value Game

5/27 HOU ’90s Night: 
Mariners Neon Pink Hats *

6/12 BOS Little League Day – 
Ty France Wristbands 
presented by 
Mariners Kids Club ++

6/13 MIN Mariners Value Game
6/14 MIN Mariners Value Game
6/16 LAA Mariners Value Game
6/17 LAA STAR WARS™ Fireworks Night 

presented by T-Mobile
6/18 LAA 1:10 Game – Salute to the 

Negro Leagues Celebration
6/19 LAA Juneteenth Celebration

Father’s Day presented by EQC – 
Seattle Steelheads Hats ^^

6/27 BAL Bark at the Park Ticket Special #
  Mariners Value Game
6/28 BAL Mariners Value Game
6/30 OAK Mariners Pride Night Hats 

presented by Alaska Airlines *
  Mariners Value Game
7/1 OAK Patriotic Fireworks Night 

presented by T-Mobile
7/3 OAK Run Around the Bases 

presented by PNC Bank +++ 

7/10 TOR Run Around the Bases 
presented by PNC Bank +++

7/22 HOU Fireworks Night 
presented by T-Mobile

7/24 HOU Run Around the Bases 
presented by PNC Bank +++

7/25 TEX Mariners Value Game
7/26 TEX Mariners Value Game
8/5 LAA Fireworks Night 

presented by T-Mobile
Girls Night Out Ticket Special # 
presented by EQC – Mariners Hat

8/6 LAA 1:10 Game – Mariners Retro Jersey 
Giveaway pres. by Alaska Airlines *

8/7 LAA Run Around the Bases 
presented by PNC Bank +++

8/23 WSH Native American Heritage Night–
Mariners Cap ^^^
 presented by EQC
Bark at the Park Ticket Special #

  Mariners Value Game
8/25 CLE Mariners Value Game
8/26 CLE Ichiro Mariners 

Hall of Fame Weekend
Fireworks Night 
presented by T-Mobile
Guys Night Out Ticket Special # 
presented by EQC – Mariners Hat

8/27 CLE Ichiro Mariners Hall of Fame 
Induction Night
Ichiro T-shirt Night 
presented by Sato 
Pharmaceutical **

8/28 CLE Ichiro Mariners Hall of Fame 
Bobblehead Day **

9/5 CWS Mariners Value Game
9/6 CWS Mariners Value Game
9/9 ATL Fireworks Night 

presented by T-Mobile
9/10 ATL Dan Wilson Pop! Collectible Night 

presented by Funko **
9/11 ATL Run Around the Bases 

presented by PNC Bank +++
9/13 SD Mariners Value Game
9/14 SD Hispanic Heritage Day
9/27 TEX Mariners Value Game
9/28 TEX Bark at the Park Ticket Special #
  Mariners Value Game
9/29 TEX Mariners Value Game
9/30 OAK Fan Appreciation Night – 

Mariners Team Poster **
Fireworks Night 
presented by T-Mobile
College Night Ticket Special # 

10/1 OAK Season Ticket Member 
Appreciation Day
Oktoberfest Ticket Special #

10/2 OAK Kids Appreciation Day 
presented by Boeing – 
Mariners T-shirts ++

 + All Fans
 ++ All Kids 14 & Under
 +++ All Kids 14 & Under (postgame)
 * First 10,000 Fans
 ** First 20,000 Fans

 ^ First 10,000 Moms 21 & Over
 ^^ First 10,000 Dads 21 & Over
 ̂ ^^ First 10,000 Fans 21 & Over
 # Special ticket required. Purchase 

at Mariners.com/GroupEvents

$10 VIEW LEVEL
& BLEACHERS $20 MAIN

LEVEL $30 TERRACE
CLUB

  Mariners Value GameS

DATE VS. PROMOTION DATE VS. PROMOTIONDATE VS. PROMOTION

BARK AT THE PARK  NIGHTS
JUNE 27, AUGUST 23 & SEPTEMBER 28

FIREWORKS NIGHTS
JUNE 17, JULY 1 & 22, AUGUST 5 & 26, 

SEPTEMBER 9 & 30

ICHIRO
MARINERS HALL OF FAME WEEKEND

AUGUST 27-28
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2022 SCHEDULE
SUN MON TUE WED THU FRI SAT

APRIL
1 2

3 4 5 6 7

MIN
1:10

8 9

MIN
11:10

10

MIN
11:10

11

MIN
4:40

12

CWS
1:10

13

CWS
4:10

14

CWS
11:10

15

HOU
6:42

16

HOU
6:10

17

HOU
1:10

18 19

TEX
6:40

20

TEX
6:40

21

TEX
6:40

22

KC
6:40

23

KC
6:10

24

KC
1:10

25 26

TB
3:40

27

TB
3:40

28

TB
10:10

29

MIA
3:40

30

MIA
3:10

SUN MON TUE WED THU FRI SAT
1

MIA
10:40

2

HOU
5:10

3

HOU
5:10

4

HOU
11:10

5

TB
6:40

6

TB
6:40

7

TB
6:10

8

TB
1:10

9

PHI
6:40

10

PHI
6:40

11

PHI
12:40

12 13

NYM
4:10

14

NYM
4:10

15

NYM
10:40

16

TOR
4:07

17

TOR
4:07

18

TOR
4:07

19

BOS
4:10

20

BOS
4:10

21

BOS
1:10

22

BOS
10:35

23

OAK
6:40

24

OAK
6:40

25

OAK
1:10

26 27

HOU
6:40

28

HOU
7:10

29

HOU
1:10

30 31

BAL
4:05 MAY

SUN MON TUE WED THU FRI SAT

JUNE
1

BAL
4:05

2

BAL
4:05

3

TEX
5:05

4

TEX
1:05

5

TEX
11:35

6

HOU
5:10

7

HOU
5:10

8

HOU
3:40

9 10

BOS
7:10

11

BOS
7:10

12

BOS
1:10

13

MIN
7:10

14

MIN
7:10

15

MIN
1:10

16

LAA
7:10

17

LAA
7:10

18 LAA 1:10

LAA 7:10
19

LAA
1:10

20 21

OAK
6:40

22

OAK
6:40

23

OAK
12:37

24

LAA
6:38

25

LAA
7:07

26

LAA
1:07

27

BAL
7:10

28

BAL
7:10

29

BAL
1:10

30

OAK
7:10

SUN MON TUE WED THU FRI SAT

JULY
1

OAK
7:10

2

OAK
1:10

3

OAK
1:10

4

SD
3:40

5

SD
1:10

6 7

TOR
7:10

8

TOR
7:10

9

TOR
7:10

10

TOR
1:10

11 12

WSH
4:05

13

WSH
9:05

14

TEX
5:05

15

TEX
5:05

16

TEX
1:05

17

TEX
11:35

18 19
 ALL-STAR
 GAME AT
 LAD

20 21 22

HOU
7:10

23

HOU
1:10

24
HOU 1:10

25

TEX
7:10

26

TEX
7:10

27

TEX
12:40

28

HOU
5:10

29

HOU
5:10

30

HOU
4:10

31
HOU 11:10

SUN MON TUE WED THU FRI SAT
1

NYY
4:05

2

NYY
4:05

3

NYY
10:05

4 5

LAA
7:10

6 LAA 1:10

LAA 7:10
7

LAA
1:10

8

NYY
7:10

9

NYY
7:10

10

NYY
1:10

11 12

TEX
5:05

13

TEX
4:15

14

TEX
11:35

15

LAA
6:38

16

LAA
6:38

17

LAA
1:07

18 19

OAK
6:40

20

OAK
4:15

21

OAK
1:07

22 23

WSH
7:10

24

WSH
1:10

25

CLE
1:10

26

CLE
7:10

27

CLE
7:10

28

CLE
1:10

29 30

DET
4:10

31

DET
4:10 AUGUST

SUN MON TUE WED THU FRI SAT

SEPT./OCT.
1

DET
10:10

2

CLE
4:10

3

CLE
4:15

4

CLE
TBD

5

CWS
3:40

6

CWS
6:40

7

CWS
1:10

8 9

ATL
6:40

10

ATL
6:10

11

ATL
1:10

12 13

SD
6:40

14

SD
1:10

15 16

LAA
6:38

17

LAA
6:07

18

LAA
1:07

19

LAA
1:07

20

OAK
6:40

21

OAK
6:40

22

OAK
12:37

23

KC
5:10

24

KC
4:10

25
KC 11:10

26 27
TEX 6:40

28
TEX 6:40

29

TEX
6:40

30

OAK
6:40

OCT. 1

OAK
1:10

2
OAK 1:10

3
DET 6:40

4
DET 3:10

5
DET   TBD

HOME     ROAD SCHEDULE SUBJECT TO CHANGE
SPLIT DOUBLEHEADER (June 18 & August 6) – Separate tickets required for each game.
TRADITIONAL DOUBLEHEADER (October 4) – One ticket includes both games. 

Second game will begin 30-45 minutes a� er conclusion of � rst game.

Watch all season long on ROOT SPORTSTM  Listen all season long on SEATTLE SPORTS (710 AM) 

TUNE INTO THE MARINERS
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GET
OUTDOORS

THE

PACKAGE

What’s in the Get Outdoors Package?
• Freshwater license
• Saltwater license 
• Shellfish & seaweed license
• Two-pole endorsement
• Puget Sound Dungeness 
   crab endorsement
• Deer license & tag*
• Elk license & tag*

• Cougar license & tag
• Bear license & tag
• Small game license
• Migratory bird authorization**
• Migratory bird permit
• Turkey tag 1
• Turkey tag 2
• Vehicle access pass

ALL FOR $236.18!
What’s the catch? 

You just need to get outdoors.
#GO

*Deer and Elk tags require a weapon type selection and may be obtained at the time of purchase or at a later date.
**Sea Duck, Brant, Band Tailed Pigeon, Snow Goose, and SW Canada Goose Harvest Report Cards

will not be available until April. A fifty cent dealer fee will be charged per report card.

creo




Introducing the award-winning, new Nikon Z 9 mirrorless camera. With a 
groundbreaking autofocus system, blazing fast 120fps stills and stunning 8K 
UHD video, the Z 9 has all the technology to help you capture every fastball, 
hitter, and home run. See it for yourself at www.nikonusa.com/Z9.

www.nikonusa.comNikon is a registered trademark of Nikon Corporation. ©2022 Nikon Inc.

Meet Nikon’s fastball.
Introducing the Z 9.

creo
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